blusteak

Driven by Strategy, Data and Creativity

Having a clear Digital Marketing Strategy can help your
brand to thrive in this mobile-first world. Yes, you can
trust us to build and run your digital media campaigns.
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MEET THE TEAM




SERVICES

8. Music streaming apps:
Spotify, Saavn etc

AN

e -
PAID SOCIAL MEDIA
CAMPAIGNS MANAGEMENT
1. Content bucket strate
1. Meta Ads : Copywr‘iting, 2. Content calendar crea%it)n
targeting & Designing 3. Brand identity designing
2. Google ads: Keyword 4. Moment Marketing
research, Copywriting, 5 Photoshoots
target-ing & Designing 6. Instagram Reels strategy &
3. Youtube Ads: Video execution.
creation & targeting 7. Linkedin Company Pages
4. Google shopping ads 8. X
5. Native & pald content 9. Facebook Management
promotion 30. YouTube
6. LinkedIn ads, Snapchat v
ads, Sharechat ads INFLUENCER
7. Ott platforms: Hotstar MARKET'NG

1. influencer submissions
2. Influencer content strategy

-
VIDEO
PRODUCTION

1. Social Media Reels
2. UGC video Ads
3. Ad shoots

A\

-
WEBSITE
DEVELOPMENT

1. Wordpress
2. Shopify
3. CRO Landing pages

A

4. HTML & PHP
o

-

MARKETING

AUTOMATION

1. Design

2. Content & Optimisation
3. Email WhatsApp, Push

notification, SMS
A

blusteak

SEO

1. Keyword research (On Page
SEQ)

2. Website optimisation (Core
web vitals - consultation)

. Blog strategy

. Non-blog strategy

. Backlinking strategy (Off-
page SEQ)

. Reporting

Content writing

. Technical SEO

. YouTube Optimisation

. App SEO

nhaho

O VN

1
-

" MARKETPLACE

1. Amazon, Flipkart, Myntra,
Meesho etc

2. Product page optimization

3. Q-Commerce: §3 =« (3

4. Optimizing ads

5. Video Ads




Trusted By Global And National Leaders Across Industries
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INDUSTRIES blusteak

Industry Clients

B2B
Education/Edtech
Healthcare I 1
Retail
Fashion/Apparels/Jewellery/Cosmetics
Fintech/Crypto/Finance
Food & Nutrition I V1
Apps/SaaS

Industries/Construction |IIEINIGINGEGEEE
Community/Non- profit
Entertainment |1IIEIEGgG
IT
Personal Brand
Matrimonial/Dating HE
Parenting/Babycare/Kids 1IIININININGIING
Stationery/Gifting
Mining/Hobby I
Home Appliances

Automobile |IIIEE2
Electronics A
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Lulu Mall Kottayam is a large-scale retail and
lifestyle destination catering to a wide consumer
base across Kerala, focused on shopping experiences,
festive campaigns, and retail engagement.

PLATFORMS HANDLED

INSTAGRAM



INCHEON KIA

Incheon Kia is an automotive dealership
representing Kia Motors, focused on vehicle
showcases, new launches, and customer
engagement through digital platforms.

PLATFORMS HANDLED

INSTAGRAM, LINKEDIN

LT




GEOJIT

FACEBOOK - 195K FOLLOWERS
INSTAGRAM - 6.1K FOLLOWERS
X - 9K FOLLOWERS

LINKEDIN- 14K FOLLOWERS

PLATFORMS HANDLED

LINKEDIN, INSTAGRAM,
FACEBOOK, X

€ GEOJIT

FEOFPLE YOU PROSPER WITH




DORMAKABA

One of the top 3 companies worldwide for
smart and secure access solutions

82k FOLLOWERS
KEY STAT ON LINKEDIN
PLATFORMS HANDLED

LINKEDIN

dormakaba



MUTHOOT
HEALTHCARE

KEY STAT Pialvistth

PLATFORMS HANDLED
FACEBOOK & YOUTUBE




COINSWITCH
KUBER

‘ India’s top Cryptoexchange
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PLATFORMS HANDLED

INSTAGRAM & TWITTER &P " o

it

=

COINSWITCH
KUBER



ABAD
BUILDERS

Abad Builders is a premium real estate developer
known for residential projects, quality construction,
and value-driven living communities.

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK,
LINKEDIN, YOUTUBE




OXYGEN
DIGITAL SHOP

0 TO 10K FOLLOWERS
KEY STAT ON INSTAGRAM IN
2 MONTHS
19K TO 120K LIKES
KEY STAT ON FACEBOOK
 CONDUCTED KERALA'S
BIGGEST PUBG MEETUP

PLATFORMS HANDLED
INSTAGRAM & FACEBOOK

ONGEN

the digital shop
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BISMI CONNECT

Bismi Connect is an electronics retail brand under
Ajmal Bismi Enterprises, focused on offering
consumer electronics, appliances, and technology
solutions through a trusted retail network.

PLATFORMS HANDLED

INSTAGRAM, YOUTUBE




NANDILATH
G MART

KEY STAT pasircs W

PLATFORMS HANDLED
FACEBOOK & INSTAGRAM




MANAPPURAM

FACEBOOK - 633.8K FOLLOWERS
INSTAGRAM - 43.8K FOLLOWERS
X - 14.7K FOLLOWERS

LINKEDIN - 89K FOLLOWERS

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM, X,
LINKEDIN, SHARECHAT AND
YOUTUBE

& MANAPPURAM
- FINANCE LIMITED




KOSAMATTAM
FINANCE

Kosamattam Finance is a financial services
company providing gold loans and allied financial
products to a diverse customer base.

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK,
LINKEDIN, YOUTUBE

Kosamattam

(( Finance Limited




FASHION CAFE
BY PULIMOOTTIL

Fashion Cafe by Pulimoottil Silks is a fashion
concept showcasing curated apparel and style
inspiration. It blends traditional textile heritage with
contemporary shopping experiences.

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK

Fashion

cafe

BY PULIMOOTTIL SILKS



CHAKOLAS
PAVILION

Chakolas Pavilion is a premium convention venue in
Kochi hosting weddings, corporate events,
exhibitions, and large gatherings with spacious
facilities and seamless event experiences.

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK

PAVI.LION

HIOXTEL AND CONVENTION CENT



BRILLAR

Brillar is a food brand offering ready-to-cook and
ready-to-eat products designed for modern
households and everyday consumption.

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK, YOUTUBE

Brillar
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MERONKART

MeronKart is an e-commerce marketplace focused
on offering everyday essentials and curated
products with a convenient and customer-centric
shopping experience.

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK, . :
LINKEDIN, YOUTUBE _A\C G

SINCE 1982



HAPPY HENS

Happy Hens is a farm-fresh poultry brand focused
on ethically sourced eggs, quality nutrition, and
transparency from farm to consumer.

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK




SOMANS
LEISURE & TOURS

Somans Leisure & Tours is a travel brand offering
curated domestic and international tour
packages for leisure and group travel.

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK,
YOUTUBE

P!
SOMANS

Dream,Go and Explore




SILVERSTORM

Silverstorm is a water theme park focused on
family entertainment, seasonal events, and
large-scale visitor experiences.

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK,
YOUTUBE




KLF

KEY STAT

INSTAGRAM - 22K FOLLOWERS
FACEBOOK - 27K FOLLOWERS

PLATFORMS HANDLED
INSTAGRAM, FACEBOOK




QUA
NUTRITION

Qua Nutrition is a nutrition and wellness brand
focused on performance, lifestyle health, and
evidence-based dietary solutions.

PLATFORMS HANDLED

INSTAGRAM, LINKEDIN, X
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ZEIQ
CONSULTANTS

Zeiq Consultants is an overseas education and
migration consultancy helping students explore
global academic and career opportunities.

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK,
TWITTER, LINKEDIN, YOUTUBE




QWQER

QWAQR is a logistics and delivery platform
focused on efficient last-mile delivery solutions
for businesses and consumers.

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK,
LINKEDIN

— QWQER

DELIVERING. TO THE POINT.




CHAVARA
MATRIMONY

World's no:1 Christian
Matrimonial site

PLATFORMS HANDLED
FACEBOOK & INSTAGRAM

Chavara @O
Matrimony.com

Connecttng~Hearts-
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GENESIS e
DIAMONDS
5o
Genesis Diamond is a fine jewellery brand
specializing in diamond jewellery crafted with Ee

precision, timeless design, and a focus on quality
and trust.

PLATFORMS HANDLED “

INSTAGRAM, FACEBOOK
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ACTIVBASE

ActivBase Physiotherapy Centre is a healthcare and
rehabilitation clinic focused on physiotherapy, pain
management, injury recovery, and movement-
based therapy for long-term physical wellness.

PLATFORMS HANDLED

INSTAGRAM, LINKEDIN,
YOUTUBE
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FRAGOMEN (FES)\ o0
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Fragomen (FES) is a global immigration services 6:3\‘;\093(\“

firm specializing in corporate immigration,
compliance, and mobility solutions, helping
businesses and individuals navigate complex visa
and immigration processes worldwide.

........

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK,
LINKEDIN, YOUTUBE



GADGEON

GadgEon is a lifestyle electronics brand focused
on smart gadgets and accessories that enhance
everyday living through convenience,
functionality, and modern design.

PLATFORMS HANDLED

INSTAGRAM, YOUTUBE -




FAZYO
BY KALYAN SILKS

Fazyo is a youth-focused fashion brand by Kalyan
Silks, targeting Gen Z and millennial audiences with
trend-driven apparel and lifestyle positioning.

PLATFORMS HANDLED

INSTAGRAM

FA/YO)

BY IK ALY AN SILKS



ATHREYA
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300 TO 19K FOLLOWERS
KEY STAT ON INSTAGRAM IN 4
MONTHS

PLATFORMS HANDLED
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MARKETFEED

KEY STAT Jiddesiio

KEY STAT [epamen

ON LINKEDIN

PLATFORMS HANDLED

INSTAGRAM & LINKEDIN

@



GOSATS

India’s first bitcoin
reward app

PLATFORMS HANDLED

P:("a
FACEBOOK, INSTAGRAM, S
LINKEDIN & X e

amazon



ANGEL HOME,
ANGEL LUNGIES
& BENJIES

Angel Home, Angel Lungies, and Benjies are textile and
lifestyle brands offering premium Kerala cotton thorthu,
traditional wear, and everyday essentials. The brands focus
on quality craftsmanship, comfort, and trusted value
across their product segments.

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK




FLYMED
INTERNATIONAL

Flymed International is a medical tourism brand
connecting patients with globally recognized
healthcare institutions and international treatment
options.

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK,
LINKEDIN, YOUTUBE

FLYME

INTERMNAT O N Al




FAYHA
FRESH

Zeiq Consultants is an overseas education and
migration consultancy helping students explore
global academic and career opportunities.

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK




BRILLIANT STUDY o
CENTRE PALA e Ry e

Brilliant Study Centre, Pala is a premier entrance
coaching institute focused on NEET and competitive
exam preparation, delivering structured academic
training, disciplined learning systems, and proven
rank-oriented results.

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
YOUTUBE

. SINCE 1984

& Brilliant’

N STUDY CENTRE, PALA



SUCHITRA
ACADEMY

Suchithra Academy is an educational institution
dedicated to academic excellence, skill
development, and structured learning programs for
school-level students.

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK,

SUCHITRA
ACADEMY

INTERNATIONAL SCHOOL




YOURPRINT

YourPrint is a custom printing and branding
solutions provider, specializing in personalized
merchandise, corporate print materials, and high-
quality production for businesses and individuals.

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK,
YOUTUBE
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e PERFORMANCE MARKETING

E-COMMERCE PHARMACY o s
IN MIDDLE EAST

PLATFORM: META ®

AD SPENT: QAR 7,14,039
f p

|d SaleS. QAR 2'74,86’324 Gross sales _— Returning customer rate ey Orders fulfilled

QAR 27,486,324.17 7 3.5k% e 30.77% s 20% G 179,049 2 57K%
~ ROAS: EEM

Total sales over time

QAR 24,868,631.74 »3.7x%

QAR BM

QAR 4M /—/;
QAR 2M

QARO
201 2022 2023 2024



https://3.basecamp.com/5228691/buckets/24763032/card_tables/cards/8303469116/edit?focus=kanban_card_title

* PERFORMANCE MARKETING

E-COMMERCE PHARMACY- QATAR N

PLATFORM: META ®

AD SPENT: QAR 12,70,728 r i

B Last year £ No comparison S2 QAR
ld SO IeS° QAR 11791031087 Gross sales Returning customer rate Orders fulfilled
|d ROAsm QAR 17,903,087.85 \,N-ﬂ,.,«f\ 35.85% f\/‘“"‘-\_ﬂl.:f 80,344
Total sales over time
QAR 16,735,896.53
' QAR 2M
b M
. QAR M
QAR 500K
® QAR D
. Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov
. ® .Jan 1-Dec 31, 2025
. J



https://3.basecamp.com/5228691/buckets/24763032/card_tables/cards/8303469116/edit?focus=kanban_card_title

¢ PERFORMANCE MARKETING

STATIONERY BRAND N

PLATFORM: META ®

AD SPENT: INR 63,36,453

|d SO Ies Metq: 6]67176]902 B Jan 1, 2020-Jan 31, 2025 No comparison

~ ROAS: K]

Gross sales Returning customer rate Orders fulfilled

%66,272,726.93 o) 13.34% PV WY 59,348

Total sales over time

¥66,776,902.82

F10M

(| ;'i
1A f\ “
?SM u U U t\

Jan 2020 Jul 2020 Jan 2021 Jul 2021 Jan 2022 Jul 2022 Jan 2023 Jul 2023 Jan 2024 Jul 2024

=— Jan 1, 2020-Jan 31, 2025



https://3.basecamp.com/5228691/buckets/24763032/card_tables/cards/8303469116/edit?focus=kanban_card_title

* PERFORMANCE MARKETING

AYURVEDIC HEALTHCARE PRODUCT ¢ ’

[ )
I LAORM. MEA ® ® A0 &P st AV Aw Acc AM Ax AT A M Aor Aor AV AV AV AM AM =c QP aa GN + v
£ = > C 25 admin.shopify.com/store/ayuralfa/analytics w [n]) ° :
. i i ®
A\ shopify arc % K a 4
AD SPENT: INR 55,57,918
°
L L A Home . .
Overview 6
& Orders 9,999+
| :{ SO IeS. 5 63 70 6" 8 @ Products 6 Jan1,2019-May 31,2024 Compare to: Aug 2, 2013-Dec 31, 2018
. 7 I 4 7 & Customers
9 i Net sales over time Total sales over time Total sales by sales channel
. o0 Analytics
Id ROAS. ¥56,370,618.55 — ¥58,665,682.89 —
Reports
220M 220M
Live View M Online S... FITM —
. PN -
@ Marketing 215M 215M / \ . W Draft Or 216.7M —
# Discounts —_— o \ W Alphady.. UM —
358.7M W zoko pri 2280.9K
Sales channels > 25Mm s5M B Shopflo ¥6.3K
Wayuralp.. 4K —
) Apps > L] %0 s @ —
2018 2021 2023 2019 2021 2023 W shopify Tk
- Jai Aug 2, 2013-Dec 31, 2018 = Jan 1, 2019-May
Jan 1, 2019-May 31, 2024
Gross sales by order (D Conversion rate breakdown Orders over time
o Year Sale D 3.99% — 70,545 —
30K
Jan 1, 2019-May 31, 2024 4 Sessions Added to... Reached... Comp
Aug 2, 2013-Dec 31, 2018 100% 9.04% 12.8% 3.99%...
% Change 0K
2019 2237620092992 \
2013
10K
2019 2442123378752
2013
. e - 5
201G ANGR127QINAAT P e amid
. - - — — -


https://3.basecamp.com/5228691/buckets/24763032/card_tables/cards/8303469116/edit?focus=kanban_card_title

* PERFORMANCE MARKETING

AYURVEDIC HEALTHCARE & WELLNESS N .

Ist May 2021 - 8th Felb 2022

PLATFORM: META O

ZATel 1M INR 1,86,69,224
~~ ROAS:|EETY

Total sales Online store sessions Returning customer ra

31,86,69,224.72 - 84,459 145,308% 18.99%

4

Draft Orders T1561847385 - Visitors 81,551 * 54,632% CUSTOMERS OVER TiM
Shopify Mobile for An 1288086187 -
) droid SESSIONS OVER TIME
Online Store 16618900 -
Buy Button 1210000 -
Shopify Mobile for iPh 1160000 -
o one
SALES OVER TIME
Ma - "



https://3.basecamp.com/5228691/buckets/24763032/card_tables/cards/8303469116/edit?focus=kanban_card_title

¢ PERFORMANCE MARKETING

CUSTOMIZED GIFTING & o »

r!:ampaigl\s B ©: 10150440544262435 (10.. ¥ Updatedjustnow | ) | Review and publish
M E R c H A N D I s E | 2 ‘ W Allads | §Haddelivery 4 Activeads  + Moreviews T
Search by name, ID or metrics
B3 Campaigns 83 Adsets [ Ads
+cC (B Duplicate 7 Edit & A/Btest More I Columns: E com matrix v = Breakdown w I& Reports v 3 Export | w
OFff/On Campai - = :::;::""" © Results - Reach - mpressions - Budget Amountspent v Costperresult ~ Frequency - Ends
° @  °° Cottlosue - Apparcls - 28on 7-day click 20,601 52778 Using ad set bu. 5,026.30 245694 256 on
Sdiaie Per purchase
o @ 05 Zombie product - Catologue - 30 Dec 7-day click 543,226 1316626 Using ad set bu... 283.450.46 242 on
erforming
. BS - Catalogue Winter product - 6 Nov 7-day click 1,836,986 5,385,605 Using ad set bu... *260,116.77 293 On
erforming Website
. BS - Remarketing - Catalogue - Non phone c... 7-day click 2898 391,143 4,933,267 Using ad set bu. ¥391619.75 3 1261 On
Website purchasas Par purchase
[ ) o BS - Catalogue - Jewellery - 13 Sep - 1day c.. Multiple attrib... 1736 2,202,670 6,306,034 Using ad set bu 2382,153.82 222013 286 ong
iendation Website purch urchase
° I 4
. Non Phone Case Advantage+ shopping Cam. 7-day click 5,097,135 18,393711 Using ad set bu... ¥609,664.93 211404 361 Ongj
Pér purchase
® BS - Catalogue - Clock - 7 Dec 7-day click 304,260 710,378 Using ad set bu... 53,292.09 233 Ong
o
I : : C O n Ve rS I O n VG I e . 6 3 5 9 5 4 8 ° 85 - Catalogue - X mass Category - 26 Nov 7-day click 70,435 126,873 Using ad set bu.. 210718.94 180 ongl
u .
, , ) BS - 6 month Purchase value > 1000 - LLA 1.. Multiple attrib... 15,059 26,286 Using ad set bu. 23,104.26 175 Ong|
R O S 2 9 7 ) BS - LLA -1 % - Catalogue - Non phone case. 7-day click 326,996 728135 Using ad set bu. ¥36,899.58 223 Ong
I : : A .
. . ° BS - Sale - T shirt - 21 Sep - 1 day click 1-day click 59,285 86,980 Using ad set bu... #10,373.97 147 Ong|
° BS - Sale - Cap - 21 Sep - 1day click 1-day click 2 39,131 56,384 Using ad set bu... 26,206.04 144 Ong|
- RS - Catalooua - Bans - 13 sen - 1 dav alick 1-ddav ek a Jnaze 24503 Using ad sat b 2428810 306 m ona
Results from 39 campaigns @ Multiple attrib. e 9591774 43,048,136 2,140,272.00
Excludss deleted Hems unts Centre ace Tota Total S Per Accou
\ J

PLATFORM: GOOGLE o mETk

LOOgIe Al IS experimental. 1erms

Conv. value ¥ Conversions ¥ Conv. value / cost ¥ Cost ¥ :

AD SPENT: INR 54,60,531 31.2M 45.7K 5.74 35.44M

v Conversion Value: ERPFARrA:)
¥ ROAS:ENA

Jul 29, 2024 Jan 27, 2025



https://3.basecamp.com/5228691/buckets/24763032/card_tables/cards/8303469116/edit?focus=kanban_card_title

¢ PERFORMANCE MARKETING

FOOD & BEVERAGE N
INGREDIENTS

PLATFORM: META ®

2 N
B Apr1-Oct 31, 2025 £} Aug 30, 2024-Mar 31, 2025 S2INRZ

AD SPENT: INR 20,57,113

Gross sales Returning customer rate Orders fulfilled

¥ Total Sale: g HerR:Ap:! 23,321,337.74 » 193% _— 13.26% = 21% ——t 5,289 »151%

~ ROASER

Total sales over time

¥3,802,414.50 7 193%

F800K

FADOK

. F200K

70
Aug Sep Oct Nowv Dec Jan Feb

@ Apr1-0ct 31, 2025 Aug 30, 2024-Mar 31, 2025



https://3.basecamp.com/5228691/buckets/24763032/card_tables/cards/8303469116/edit?focus=kanban_card_title

* PERFORMANCE MARKETING

SOUVENIRS AND COLLECTIBLES N .

PLATFORM: META

AD SPENT:INR 19,38,586

' Sales: IINEEI R FA L
~ ROAS:IKIR

7

B Lastyear £ Jan 1-Dec 31, 2024 S2INRZ

Gross sales

¥2,872,560.82 » 79% i il 16.25% 7 35%

Total sales over time

¥3,187,196.00 »103%

TE00K

T400K

200K

70
Jan Feb Mar Apr May Jun

@® .Jan 1-Dec 31, 2025

Returning customer rate

Jul

Jan 1-Dec 31, 2024

Aug

Orders fulfilled
659 »74%

Sep Oct

Nov



https://3.basecamp.com/5228691/buckets/24763032/card_tables/cards/8303469116/edit?focus=kanban_card_title

* PERFORMANCE MARKETING

BABY FOOD MANUFACTURER N

PLATFORM: META ®

7~

AD SPENT: QAR 2'207 B8 Sep 1-Dec 31, 2025 & No comparison s QAR

Gross sales Returning customer rate Orders fulfilled
I Sales: QAR 9] ,074 QAR 91,074.25 e 25.54% e 257

~ ROAS: AR

Total sales over time

QAR 88,742.25

QAR 60K
QAR 40K

QAR 20K

Sep Oct Nov

. ® Sep 1-Dec 31, 2025



https://3.basecamp.com/5228691/buckets/24763032/card_tables/cards/8303469116/edit?focus=kanban_card_title

SWEETS & CONFECTIONERY

PLATFORM: META

PERFORMANCE MARKETING

4 B
AD SPENT: INR 54,303 . .
Gross sales Returning customer rate Orders fulfilled
92,702 — QWM 8.66% — él_ﬂhm 128 —
ISEETelIEH INR 92,702 '
|d ROAS Total sales over time
92,003 —
FEK
)
76K
74K
®
F2K
20
® Nowv 1 Nov & MNov 11 MNov 16 Mov 26 Dec1 Dec N Dec 21 Dec 26
. ® Nov 1-Dec 31, 2025 Sep 1-0ct 31, 2025
‘ . -



https://3.basecamp.com/5228691/buckets/24763032/card_tables/cards/8303469116/edit?focus=kanban_card_title

Performance
Marketing

LEAD GENERATION




¢ PERFORMANCE MARKETING

REAL ESTATE ° !

PLATFORM: META

AD SPE NT. IN R 53 28 394 Campaigns |[B| ©: AbadBuilders (17329357... = Opportunity score Updated just now
L 4 4
W Allads | LG_ZONE  WM_ZONE = ( Actions  + 3more views
w Leq d S ° m Objectives are Leadsand Tmore X  Impressions (campaign) >0 X Search to filter by. name, ID or melrics
.
. B3 Campaigns 88 Adsets (7 Ads
I~ Cost per lead:
(W Duplicate - # Edit - & A/Btest More * Il Columns: Performance * "E Breakdown w I8} Reports|
Off... T4 Campaign T+ * w» Results T4 * Reach T4 » Impressions T+ <+« Frequency T CPM (cost ™ Costper T4 = Linkclicks T4 -
per 1,000... result
BS|SPIWP| Lead | Kochi .. 1,727 1,208,500 1,867,367 6.91 Z289.1 21,316.61 60,609
Leads (Form) Per lead (form)
9 BS_GCC_LUX 137 211,268 984,255 4.66 2430.69 23,094.24 5,064
_eads (Form) Per lead (form
BS_ULTRA_LUXURY 30 46,855 117,290 2.50 2643.06 22,5144 762
eads (Form) Per lead (farm)
BS | Luxuria | Kochi 400 227946 119,323 4.91 F249.01 F696.79 7,897
Leads (Form) Per lead (form)
® BS | Expo 72,543 266,599 3.68 2H21.96 21,480.37 1,440
. Per lead (form)
BS | Test | Campaign 46 71,615 195,285 273 ¥334.04 F1,41810 1128
Leads (Form) Per lead (form)
& BS | Pinnacle | Lead 74 138,187 676,455 4.90 2380.24 23,567.27 3,885
eads (Form) Per lead (farm)
BS_GCC_WP_SP 755 327,219 2,365,895 723 ¥764.28 ¥2,394.96 12,963
Leads (Form) Per lead (form)
PS Results from 8 campaigns @ k. 3,263 743722 13,592,469 2392.01 21,632.97 93,748
. e m) | Accou re acco Total | Per Per 1,000 Impressions Pe m) Total
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AUTOMOBILE INDUSTRY

PERFORMANCE MARKETING

B Allads

Objectives are Lead Generationand 2 more X

7~
00 Campaigns B B: IncheonKia-SubPages(... ¥

e

P> Activeads () Actions

£ Had delivery

100) Opportunity score +

+ 2more views

Campaign name contains all of BS X

Updated justnow = £

Search to filter by: name, ID or metrics

RN
il Discard Drafts Review and publish

Create a view

B3 Campaigns 88 Adsets [ Ads B8 1Jan2025- 31 Dec 2025
P LA I FO R M © M E I A Ef (W Duplicate /2 Edit 4 A/Btest More w 1l Columns: Performance and clicks ¥ “E Breakdown ¥ & - G -
[ )
. Cost per Amount
kY ks 127 12 N ™
299 off... T Campaign T ¥  Results * Reach * Frequency b [ 14 * Budget L4 P Ends
W ® BS|LG|TCR|SYROS 1,888 1,451,493 372 3203.56 Usingadsetbu... ¥384,323.00
A D S P E N T. I N R 2 6 0 3 9 27 = () BS|LG|TCR|SONET 1173 730,774 3.07 ¥123.80 Usingadsetbu... 14522111
° I 4 n form)
"%’ . BS| Seltos 964 736,896 3.59 ¥102.30 Using ad setbu... 398,615.62
Leads (Form) Per lead (form
L d . = ® BS | Carens clavis 545 512,899 235 %127.06 Usingadsetbu... 69,249.61
” Leads: > :
0 ® BS | Offer Campaign ns 245,617 263 ¥450.49 Usingadsetbu... ¥51,806.37
. D ) i
u C O St p e r I eO d . m @ ) BS | Syros | Interest rate 209 351,940 229 ¥168.49 Usingadsetbu... ¥35,215.42
m) form
& = RS 11 ead nen 57 7R 5R3 102 Z23R00  licina ad sat hit F1IGRS RS
Q Results from 12 campaigns @ 5,018 2530851 5.23 2163.16 ¥818,761.08
Leads (Form) ts Centre acci unts Centre ad (form tal Spent
o v
( N
View (2 fiters ampsigns (39)
P LAT FO R M . GOOG L E '- m — S
° freme Recommendations Fils  Campaign stats: Al Ad group status: Enabled
Catiokin Insights and reports ~ Qverview Custom | 1Jan-31Dec2025 + 4 > Showlast3
E? Campaighs ~ Home + Addcustomview (D
: INR 21,19,235 —
AD SPENT: A9, N = .
ST Download Feedback
Ad groups
HES ~ Clicks ¥ Comversions ~ Cost/conv. ~ Cost @ g
A
I~ Leads: AL ) 2otk 238k G
. 14 ]
Admin Asset groups e
i~ Cost per lead: L&l
.
Campaign groups = s0.00
Assets v == =
Audiences, keywordsand
content
\ J




¢ PERFORMANCE MARKETING

EDUCATION & STUDY o »
ABROAD CONSULTANCY

PLATFORM: META ®

AD SPENT: INR 21,41,614

L~ Leads:m , \

L~ C t I d m B3 Campaigns [EIECCECES 89 Adsetsfor 51Campaigns  [] Ads for 51 Campaigns =
[ Duplicate == & Edit | - w & A/Btest o More = Il Columns: Performance * "= Breakdown ¥
v Off.. N Campaign T4 - *  Results T4 » | CoStper T4 + Budget T4 - | AATNGUR ™ = Impre]
result spent
v . BS - AUSBILDUNG - BANGALORE - 11 AUGU... 807 ¥45.44 Usingadsetbu... ¥36,668.63
Leads (Form) Per lead (form)
i . BS - kerala- NURSE RECRUITMENT -14 JULY 1,589 ¥148.58 Usingadsetbu... ¥236,100.80
Leads (Form) Per lead (form)
W . BS - kerala - STUDY ABROAD - ( Germany) - 1... 5 1,820 ¥136.25 Usingadsetbu... 2247,975.60
: Leads (Form) Per lead (form)
b . BS - Kerala - GERMAN LANGUAGE - 05 JUNE 810 ¥290.95 Usingadsetbu... ¥235,669.08
Leads (Form) Per lead (form)
BS - STUDIENKOLLEG - 583 2118.31 Using ad set bu... ¥68,97717
¥ . m Leads (Form) Per lead (form) °
& ® BS | ECL EXAMINATION | 17 DEC 12 £341.64 Usingadsetbu... ¥4,099.65
Messaging conversat... Per messaging conve...
&5 e Bs - Study Abroad (Latvia) 5 £599.24 Usingadsetbu... ¥2,996.19
Results from 51 campaigns @ - - 22,141,614.79
Multiple conversions Multiple conversions Total Spent
\ J
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* PERFORMANCE MARKETING

WATER THEME PARK N .

PLATFORM: META

®
AD SPENT: INR 11,79,503

(" ~

L d . 3 4 2 6 Campaigns B o - Opportunity score Updatedjustnow | &% i Discard Drafts Review and publish (1) ﬂ,
I Leads: KL

C O St p e r I e G d . - @ Verification required to run itiesand i adsinlndia To run securities and investments ads in India, you need to declare that they're related to securities and investments and pro... Learn more See ad sets x
|d .

B Allads (2 Had delivery (%) Actions B Active ads + 2 more views Create a view =

Search to filter by: name, ID or metrics

u Campaigns El% Ad sets [, Ads FE 1Jan 2025 -310ct 2025 =
] W Duplicate Z Edit & A/Btest More * Il Columns: Performance + "E Breakdown w & -~ B - Pl
?:"0" Campaign T4 » Delivery Tl » Actions - Results 4 - (ir;st per result » Budget Tl - )::Iwunt spent » Impressions T +« Reach
. BS Whatsapp Kerala Payment error - e 1_5,85‘]3! e ?2:5‘?9 Using ad set bu... 2503,966.07 13,140,456
. . BS Whatsapp Tamil Nadu Payment error - - o ‘_?2.]24_4 i ) F1977 Usingad setbu... ¥232,435.89 5,879,795
essaging conversa er messaging conve
. BS Hiring Payment error - .'\_.550 ] 12.48 Usingad setbu... 220,334.63 358,828
Leads (Form) Per lead (form)
@ BS Offer Payment error - ki 1,230 - Using ad set bu... 358,692.92 1,342,724
. BSIPV Payment error — S |,1>1Q|Q : Using ad set bu... 21,126.77 1535.552
® B BS Sales Direct Booking Off e i 54? ‘?:UFP{\‘.TJ Using ad set bu... 274933.09 2,355,643
. Results from 48 campaigns @ — — ?1,1'.’_9.503.50 82,181,114

Excludes deleted items Spe Total Accoun|
‘ . v




NUTRITION & WELLNESS

CONSULTANCY

PLATFORM: META

AD SPENT: INR 4,90,321

~ Leads:[EEEEIIN

~ Conversions: [Pl

PERFORMANCE MARKETING

Lh i

Off/On

Campaign

BS | Medical

BS | Sports Nutrition

BS | LifeStyle

BS | Weight Loss Campaign

BS | Sports | Adv Campaign

BS | Chandigarh | Lead Gen

BS | Diwali Offfer | Lead Gen

Results from 7 campaigns @

2 Edit

& A/Btest

More w

© Results

Facebook

Facebook

291

764

leads
2,022

20

196

Il Columns: Performance and clicks *

Reach -

97,698

693,002

580,001

4,489

166,513

107,695

4,396

172,691
2,010,722
1,033,805

5410

448,586

219,608

9,289

3,900,111

Frequency

1.88

1.78

1.16

264

197

21

"= Breakdown ¥

Costperresult =

3209.36
Facebook leads

18183

on-Facebook leads

$102.90
n-Facebook lead

3106.45

'er on-Facebook leads

3216.99
acebook leads

$389.03

n-Facebook leads

3695.09

n-Facebook lead
1-Facel ds

314494

|i] Reports *

Budget

Using ad set bud...

Using ad set bud...

Using ad set bud...

Using ad set bud...

Using ad set bud...

Using ad set bud...

Using ad set bud...

(@ Export

- [~] char

Amountspent ¥

360,923.39
3138916.51
3208,056.36

32,129.02

342,529.11

331,511.62

16,255.77]

3490,321.74
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* PERFORMANCE MARKETING

TRAVEL AGENCY ° !

PLATFORM: META -

Campaigns 19 selected X B0 Ad sets for 19 Campaigns [T] Ads for 19 Campaigns
AD SPENT' INR 4 57 992 D Duplicate | = & Edit | w w & AfB test o More w
. z z : : - :
o Off/On Campaign 14 eobe | mesaless . Costper result - Budget 1 . Amountspent
T ™ i)
|d Le(] d S: m o . Bs - Domestic (customization): whatsapp Using ad set bu... F17,816.87
Per messaging conve
|d COSt per qud. m v . Bs - International (customization): whatsapp z09 25671 Usingadsetbu... 222,627.80
ersat Per messagingc
o . BS - Turkey - Whatsapp a2 $45.22 Using ad set bu... ¥50,280.79
Messaging conver Per messaging conve
o . BS - Kashmir - Whatsapp ) Using ad set bu... ¥17,968.72
er messagin
D o . BS - Azerbaijan - Whatsapp i Using ad set bu... T49772.24
Her messaging conve
# . BS - USA - Whatsapp F398]1 Usingadsetbu... ¥34196.76
7 . BS - DUBAI - Whatsapp Using ad set bu... 53,0192
o . BS - MALAYSIA - Whatsapp Using ad set bu... F54779.71
o . BS - THAILAND - Whatsapp Using ad set bu... ¥51,422.39
) . BS - EUROPE - WHATSAPP Using ad set bu... <30,2811
o
. 7 e Bs - Vietnem: whatsapp Using ad set bu... ¥2,010.81
. Results from 19 campaigns @ ¥457,992.41
Messa Total Spent




¢ PERFORMANCE MARKETING

CBSE & CAMBRIDGE ” p
INTERNATIONAL SCHOOL

T,
[T Ads for 8 Campaigns & Maximum: 10 Jan 3

Mare w M Columne: Parfarmance w "B Areakdown w I& Reports w 2 Fxport]
Bid strategy Budget Artritution © Results w Reach v  Impressions v Costperresult w Amountspent
[ ] setting
° Using ad set bid .. ~ Using ad set bud..  7-day click of w. 402 528300 1,821,694 477,29 2191871,

Using ad set bid . Using ad set bud. 7-day click or .. — 10,823 15,874 - 72,519,

v [ ] ‘ .
) ® BS - Using ad set bid .. Using ad set bud. 7-day chck or .. 38 54,803 110,796 480.73 %18,267.
AD S P E N I ° I N R 4 5 6 ] 44 o ® BS - IGCSE. CBSE & IEYC Using ad set bid ...  Using ad set bud...  7-day click or .. 3 5228 11,222 TB42.67 72,528,
hd 1 4 L g Facebook lend
) ® BS - 9th BES 0oL Using ad set bid ...  Using ad set bud. 7-day chck or 61 92,963 263,723 ¥608.13 37,096,
np” ® B CLASS FACILITIES - AUGUST 28 Using ad set bid . Using ad set bud. 7-day click or 76 187,438 435147 3232 T55.656.
Le O d S . v ® BS - 13th BEST SCHOOL - 22 ALK Using ad set bid Using ad set bud. 7-day click or ... 199 247,245 634,903 %455.13 %90,570.
| C St e r I e I . m \/ . BS - CAMBRIDGE - 2¢ Using ad set bnd ...  Using ad set bud.. - 1": 371710 61.648 - T4, ‘n.ﬁ 07184
| * o) ™ - ADMISSION VIDEC - AD Using ad set bid . Using ad set bud. T-day chick or ... 42 127,589 358820 1,117.05 46,915,
Results from 9 campaigns @ 7-day click or 836 152,347 3,713,827 545.63 456,144
L e ead | Aecounts Cent ; v 5o
( N
T !
P LA F O R M O G o o G L E D ® Campaign oPM Impr. Interactions Inlerac:laol: Avg. cost Cost Conversions C;s:w Views
°
5 - CAMBRIDGE - SEARCH
O o B B s :\ 1' DGE - SE 6.80 3,094 #43.18 #44,084.97 46.00
AD SPENT: INR 2,42,731 0o o
L A A
3 e Ma - . -
O o 2 0.18 101,837 clicks 5.94% #2 #25477.58 79.00 2322.50 1122
L d . O e X} Bs-Sear 813 2,233 7.61% 740.30 76,851.14 0.00 0,00 0
¥ Leads:
; . x 827 "
_ O o~ [EY BSCBSESearch-Ju 7/ 8 o8 9,585 ohikis 8.63% #3536  229,242.57 2483 17755 0
v Cost per lead: LLL{XY
* 3 tion Kevword-search A
O o Q] ‘r e 3.05 34,384 4199 12.21 33212 ¥134.850.08 258478
18,527
Total: Campaigns in your current view @ 8.59 216,997 ﬂgageﬂﬂz 8.54% 1310 2242,731.58 380.50 2637.93 3498
: vViews
\\ J
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* PERFORMANCE MARKETING
(@ All campaigns Select a campaign
Filters Campaign status: Enabled, Paused Ad group status: Enabled, Paused  Add filter
Overview Custom | Oct1,2024-Jan31,2025 ~ | < >  Showl
[ )
PLATFORM: META&GOOGLE . o
° Download Feedback .
Clicks v Conversions v Cost / conv. Cost :

AD SPENT: 17,149 AED

¥ Leads:

~ Cost per Lead:FEEXDH

I Conversion Value: g1 lsN:\3»)

o454

3.37K

800

400

140.00

dh1

dh15.6K

18.00

9.00

0.00

Sep 30, 2024 Jan 27, 2025
Campaigns | B 4958131330970570 (495.. » Updated just now o Review and publish <
Qo @ Allads 4 Active ads 4 Had delivery + Seemore e
Campaign Name contains bs X Search by name, ID or metrics Clear
B Campaigns 89 Adsets ) Ads {8 10ct 2024 - 31Jan 2025
(W Duplicate # Edit 4 A/Btest More ¥ Il Columns: Performance ¥ "E Breakdown ¥ g~ G| - [7) Charts
Off/On Campaign v ':ﬁo" © Results +» Reach v Impressions v Costperresult = Amountspent v Ends
. BS LG Website click or ... 2@ 1,852 3,631 148.34!: @ 296,672 o)
Website leads Per lead
. BS Whatsapp #' click or ... 193 @ 9,873 26,689 65921 1,272.08!. (o]
Wl View Charts /' Edit (W Duplicate B «=+ Messaging conver. Per messaging co.
® BS LG click or ... 5 547 709 10,1612 50812 o)
Facebook leads Per on-Facebook lea
Results from 3 campaigns @ clickor ... - 11481 30,929 - 1,619.51.
Multiple conversions =~ Accounts Centre Total  Multiple conversions Total Spent
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CONVENTION CENTRE

PLATFORM: META

AD SPENT: INR 3,78,298

l~” Leads:

~ Cost per lead: [NLEIXH

PERFORMANCE MARKETING

Campaigns (7!\ Opportunity score v
[-] your isupto W ying Completing future.
3 Atlads Haddelivery () Actions | [» Activeads = WM_ZONE | LG ZONE  + Seemore
Impressions (campaign) >0 X earch by name, 1D or metncs
B8 Campaigns b Adsets [ Ads
Create & A/Brest More v
‘:;':’D" Campaign T4 « Delivery 14 - Actions « Results &
B5 1680 on -
L]
® Woupice W @
i d, brand exe -
L]
® 2 rcommendatians
° -
S Hiring off -
L]
° Hiring-Demi Chef, Commis, Cafeteria-Form-KL-26th Dec #  Off -
Charts / Ede (B Ouplicate @ Compmwe
o ™ JF roel 2n0-WA-9633511944-20th Jan'2 Completed -
BSLG off -
L]
® BO THRIS e # recommengation
® hristma Adsetoff -
Acti
. & Active "
. =
ot =
L] o
® Completed -

Results from 26 campaigns @

124

16

Costperresult 1 =

4784
81912
‘HBOS
#539.26
‘ 2795
€51.34

45.31

265

I 14‘56 &9
45012
¥s5.37
72323
213992
;\:\-E-B %

¥5.280.91

Budget 14 -
¥250.00

2550 u‘n

330,00

2400, uo

330, ch

Using ad set ﬂuoqtl!
s 330,00
: 165 BID
———
#500.00

1,000, :.:-

2500.00

=190.00

a0

16500

Amount spent 14 -

4015889

PBO.AT164

0333067

#73,339.33

¥3,466.35

595571

344391

14,289
®26,488.02
R2066055

85395
Bo102
2181899
2935167

®15.84274

7378,208.12

Impressions 14w
483,169
1053.646
120,055
798,553
87690
104,576
#.081
189,324
42,239
376,457
40,856
24688
56158
453747

7948,204

Updated just now

W Columns: Performance

15192
216,996
55,235
220861
28475
36146
32.081
58157
1n27e3
123035
9,643
20277
12879
24845
142974

2182436

PR L LIl Reviewanapuisn () [ g,

Clear

& 1Jan 2025- 31Dec 2025 ¥

Bheadown + W~ ([« |[B
Atribution
Endst = - Bidstrategy "
= setting o

Ongoing  7-gay click ot Highest volume
Ongoing  7-tay chek or Highest volume
NJan2025  7-day clickor Highest volume

Ongoing  7-day clck or Highest volume

7-gay clckor Highest volume

Ongoing  7-day cick or Highest volume

# Mn2025  F-gay clickor Highest volume
1My 2025 7-day clickor Highest volume
Ongoing  7-gay cickor Using ad set bud strategy

Ongoing  7-gay chek or Highest volume

Ongoing  7-day click ot Highest volume:

Ongoing

7-day clck or Highest volume

F-siay cick o Highest volume

2Fe2025  7-gay chckor Highest volume
n 7-gay chck o Highest volume
7-day dick o
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LOGISTICS AND DELIVERY

PLATFORM: META

AD SPENT: INR 302,223

~~ App Registrations: [EEEEIR
~ cpL: R

PERFORMANCE MARKETING

Ad set

Banglore | Pincodes

Coimbatore | Pincodes

Mysore | Pincodes

Trivandrum | Pincodes

Trivandrum

Mysore

Coimbatore

Chennai | Broad

Results from 13 ad sets @

Amountspent w

367,318.51

%10,974.91

332,186.44

34,431.54

31,529.48

313,665.79

31,546.00

335,276.91

3302,223.93
Total Spent

© Results v
433

In-app registrations
60

In-app registrations
128

In-app registrations
8

In-app registrations
12

In-app registrations
152

In-app registrations
9

In-app registrations
206

3,539

In-app registrations
pPp reg

Costperresult =

3155.47
Per in-app registration
3182.92

Per in-app registration

3203.71

Per in-app registration
738.59
Per in-app registration
127.46

Per in-app registration

388.17

Per in-app registration

3171.78

Per in-app registration

369.72

78540

Per in-app registration
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* PERFORMANCE MARKETING

o
PLATFORM: META
. ®
L]
AD SPENT: INR 2,94,378
” Leads:jraiyj
i Cost per lead: [L2¥FxN}
4 )
B3 Campaigns 89 Adsets ) Ads &2 1Dec 2025- 31 Dec 2025
(W Duplicate /' Edit & A/Btest More = I Columns: Performance "= Breakdown ¥ I8 Reports = (2 Export | = ] chy
)
Off.. 14 Campaign 1 % Resultst « Reacht v Wnpressio..th » | COSLPEY o, , Amount o, | pagets PR T
L. result spent messagin...
. BS | Whatsapp Message L 1788 379,231 1,118,109 32246 240,155.39 Ongoing 1,897
al Charts (M Duplicate B+ Messaging convers Per messaging cor
® BS | Maldives | Whatsapp Nov 29 3 47 16,764 38,613 F73.46 ¥3,452.48 Ongoing 47
. &l Charts # (M Duplicate & = Messaging convers Per messaging con
@ BS | Low Attention | Whtsp | Nov 20 L 29 14,895 23,062 358.62 1,700.07 Ongoing 33
Al Charts # (W Duplicate B+ Messaging convers Per messaging con
Results from 3 campaigns @ . 1,864 401,393 1179784 22431 245,307.94 1,977
o
\. W,




¢ PERFORMANCE MARKETING

COFFEE VENDING MACHINE N .

PLATFORM: META .

Campaigns - @ Opportunity score Updated justnow = i Discard Drafts Review and publl
1@ Make sure that your ad account is up to date by verifying  Completing verification heips prevent your ads from pausing if verification is required in the future, x

AD SPENT: INR 18,366 e Juar [orace [ v [ B c

” Leads: m =y - o |
.
1] cate # Edit & ArBrest More = I Columns: Performance = "H Breaktown ~ | W Reports = | [ Export
| : C O St e r I eO d . I N R 3 7 ‘3‘:’“’“ Campaign 14 ~ Delivery 1 - Actions ~ Bidstrategy - Budget i 5 :;::"'“" ~  Resultsti ~ Reachtd ~ Impressions 4 ~  Costper result 14 »  Amount spent Tk =
|: ° 85-LG-CBO-Dec 5 & Active Highest volume 21,000.00  7-gay click or 67183 188,925 2360 218,366.78

® e 7 3 recomemendations

Resuits from 1 campaign @ 7-day click or 510 f1183 188,925

#36.01 218,366.78

L J

View (2 filters)
@ All campaigns

PLATFORM: GOOGLE o pe e

+ New campaign

Custom | Dec1-31,2025 + < >  show

o (H]

Download Feedback

AD SPENT: INR 54,974 ,

225.70 211.3K 2.32% Metrics  Adjust

160 120

80 #60.00

0 %0.00
Dec 1,2025 Dec 31,2025
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Performance
Marketing

Al AGENTS




¢ PERFORMANCE MARKETING

ACTIVBASE o »
PHYSIOTHERAPY CLINIC

PLATFORM: BLUFUNNEL

Activbase Prompt based ai bot

Unlock the power of automated conversations

Bot Settings Bot Training Bot Goals Dashboard

Total Message Average Messages per Contact

14236 3.05 . A 100%
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¢ PERFORMANCE MARKETING

NIPUN FITNESS o »

PLATFORM: BLUFUNNEL ®

\
< 1/1 > Payment method is missing! Please add your client's card. Resolve X
BluFunnel
006000
Nipun Fitness ~
Thiruvalla, KERALA o .
Al Agents Getting Started ~ Agent Studio  Voice Al Conversation Al Knowledge Base  Agent Templates  Content Al
Q Search ®K
1,200

:§2 Opportunities ) 1,000

g 800

c
Ts] Payments 8 fean

s

g 400

c

> 200
+¢ Al Agents

0 L 4 & ® @ @
ﬂ Marketing 1Sep 2025 15 Sep 2025 29 Sep 2025 13 Oct 2025 27 Oct 2025 10 Nov 2025 24 Nov 2025 8 Dec 2025 22 Dec 2025 5 Jan 2026 19 Jan 2026
Days
(> Automation
Sites
Q Memberships Total Message Average Messages per Contact
3 et sorge 10256 3.43-
¢ Reputation
~7 Reporting
88 App Marketplace
S caiii P J
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Performance
Marketing

AUTOMATIONS




PLATFORM: BLUFUNNEL

BRAND: ACTIVBASE

BRAND: BRIGHT EDUWAY BAHRAIN

PERFORMANCE MARKETING

BRAND: HALWA HAWELI

- - \ —_
New Lead st - Ai In ted st 5 -
owiLead Stage:- Al heerested sage 4 Bahrain watsapp Abandoned Checkout &
Builder  Settings  EnrollmentHistory  Execution Logs
Bullder Settings History E Logs
Builder Settings Enrollment History Execution Logs
Trigger ! _ x, Trigger .
= e . o1 4 AddNewTrigger -4 +  Add New Trigger
Customer Replied I Abandoned Checkout <
Trigger
Add New Tr
Q Customer Replied =+ o
Create Or Update
e Opportunity
+
+ +
o Create Or Update &  Asion @ WhatsApp
Opportunity
+
W intemal Notificati
ENp Delivered Undelivered
" +
+ +
B int=mal Notificatio
| END END
END
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¢ PERFORMANCE MARKETING

PLATFORM: BLUFUNNEL o .

BRAND: KENDAMIL BRAND: NIPUN FITNESS

" - ™) e "
Abandoned Cart # i e e e s
o, Tigger : . !
Bulider Settings Enroliment History Execution Logs at Coiit Cresiiad . i+ Add New Trigger !
B :ti?:’:’_e it . +  Add Mew Trigger
+
® a7 {} Condition
A Branch A Branch A Branch A Branch A None
If "Age” greater than "23" and if "Re.. if "Age” greater than "23" and if "Re... If "Age" less than "23" and if "Resid... f "Age" less than "23" and if "Resid... When none cf the conditions are met
0 v + + + + o
! END
+ o Create Or Update . 5 Creste Or Update o Create Or Update . o Create Or Update
Opportunity Opportunity Opportunity Oppeortunity
+ - + +
END END END END
\ S
L
" v



https://3.basecamp.com/5228691/buckets/24763032/card_tables/cards/8303469116/edit?focus=kanban_card_title
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SEO
E-COMMERCE PHARMACY IN MIDDLE EAST

« Established Organic Search as a major source of revenue and traffic

- Generated 1.54M+ organic clicks and 70.IM impressions
Facilitated Sales from Generative engines such as ChatGPT
® -

Total clicks Total impressions
1 : 54M 70 . 1 M Channel is chatgpt or chatgpt.com x
® ®
Channel Type Sessions { Sales Orders Conversion rate Cos
& Chatgpt.com unknown 21,857 QAR 30,208.71 192 0.88% &
& Chatgpt unknown 3,042 QAR 3,205.30 32 1.05% -
Generated 14K+ orders from Organic Search & ‘chatgpt organic 398 QARZBLED 9 2.26% T
~
. J
Top marketing channels
High Value products over QAR 1000 ranked #1 on Google
@ Cost, click, and impression metrics are now available for supported marketing apps. Learn m
Channel Type Sessions Sales Orders r‘_:'.\ \.’ = X nounjaro gatar 5mg (
& Google Search organic 15,33,798 QAR 16,71,716.71 14,829
1 Direct direct 4,94,654 QAR 8,05,983.06 7,510
€3 Facebook unknown 1,52,949 QAR 1,04,249.87 964 Care n Cure Online Pharmacy Qatar
¢ Aaiualleda aa i - ¢ hitps://www.carencurepharmacy.com
& An unknown 67,797 QAR 112.49 1 - -” Mounjaro Qatar
Instagram unknown 27,272 QAR 21,487.51 196 - : Mounjaro is a doctor-prescribed injectable medicine used to improve blood sugar

control in adults with type 2 diabetes and, under medical supervision, ...

\. J «&.,1,474.00




RETAIL AND TEXTILE INDUSTRY

Increased traffic to the Saree, Dhavani, Salwar,
Set Sarees, and Bridal Collections product

pages led to significant growth in sales.

Total clicks
100K

3/1/24 -5/31/24

90.4K

1/1/24-3/31/24

Ve

keyaord
~—et Saree Online

—arees Online

Jute Silk Sarees

Herala Sarees Online

Kerala Wedding Sarees

Search Yolume Ranking

10k - 100k
The-100 k.,
The-100 k.,
The-101k,
The-10k.

2
10

[v] Total impressions

3.56M R

3/1/24 - 5/31/24

2.81M

] .."' -I ,l"' 2‘

-3/31/24

SEO



SEO
FOOD & BEVERAGE INGREDIENTS I

free merchant center listings

e Established Organic Search as a major source for traffic and revenue
e Organic search holds the highest conversion rate
e Organic Search increased by 1700%

Brand Visibility is GOOg'G how to use agar agar
enhanced through
informational blogs
X MeronKart
related to the major https://www.meronkart.com > Baking Essentials

Total sales by referrer

social - instagr.

am
I 71.8M 2 519%
9K

- selling product and How to Use Agar Agar in Cooking | Plant-Based Gelatin ...
cial - facebook
— TSN 7 456% improved the visibility 10 Sept 2024 — Typically, 1 tablespoon of agar agar strips can be dissolved to coagulate 1 cup of
liquid (usually water). It needs to be soaked in water prior ... Read more

e 3 Established Al Visibility in Generative Engines for the brand for specific customer requirements




SOUVENIRS & GIFTING

« Increased organic traffic for MemoryTrain which is an online brand and store that sells
souvenirs, collectibles, and gift items inspired by Kerala culture and nostalgia.

e Organic Clicks increased by 30% for souvenirs, collectibles, and gift items on search engines

[ Total clicks

 Increased organic impressions by 137% 11.2K (e
7/1/25 - 2/28/26

8.56K
11/10/24 - 6/30/25

®@

Ensured Al visibility on ChatGPT, Gemini, and other generative engines for products and backstories of the products

SEO

[¥] Total impressions

1.6IMEBER —

7/1/25 - 2/28/26

678K
11/10/24 - 6/30/25




SEO
EDUCATION INDUSTRY N

Brilliant Study Centre saw a significant surge in organic traffic, with a 61% increase in clicks and a

rise in impressions. This growth indicates improved search visibility, stronger audience reach and
engagement with potential learners.

Total clicks Total impressions

216K 1.85M _

3/23/24 - 4/22/24 3/23/24-4/22/24

134K 1.23M

2/23/24-3/24/24 2/23/24 - 3/24/24




MANUFACTURING AND PACKAGING INDUSTRY

When sales through other channels declined, we recovered from the traffic and sales drop
by optimizing product listings, refining categories, and enhancing product visibility. These
improvements led to increased organic sales and a stronger market presence.

Total clicks

16.9K

6/1/24-11/30/24

15.9K

2/12/24-8/11/24

Total impressions

2.02M —

6/1/24-11/30/24

1.78M
2/12/24-8/11/24

Clear FET

fHeyw:nrd Sezrch Yolure Cument Ranking
Faper Cup - 10 K 1
Tiesue Products 10- 100 1
Aluminium Products 10- 100 =
FPlastic Cups 100 - 1K 1

10- 100 1

~\

Total sales by referrer

None - Mone

SAR 980,876.72

search - google

. SAR 249176.07 ABY

SAR 230,884.05

None - hotpack

. SAR122700.93 w15%

SAR 145,086.33

SEO



FINANCIAL SOFTWARE INDUSTRY

SEO

ProFinTech Technologies achieved a 137% increase in organic clicks and a 293% rise
in impressions, enhancing its visibility among Banks, NBFCs, and MSME owners.

Total clicks

1.87K (38D —

6/1/24-11/30/24

787
1/1/24- 6/30/24

Total impressions

17.7K 22D —

6/1/24-11/30/24

4.48K
1/1/24 - 6/30/24 .

GQ gle digital trade finance india

..’ ProFinTech
https://profintech.ai 3§

1 ProFinTech | Digital Trade Finance India

Through our embedded trade finance solutions, empower your users with seamless access to
financing options, drive more engagement and commercial transactions ...




HOTELS AND RESORTS

SEO

With the launch of its newly developed SEO optimized website, Blackberry Hills gained 5.71K
organic clicks and 648K organic impressions, marking a significant leap in digital growth.

The homepage, Hornbill Restaurant, and informational blogs around the topic munnar are now
attracting substantial traffic, showcasing the success of Blackberry Hills' SEO strategy and the
impact of its website transformation.

Total clicks

5.71K (5D —

8/7/24-2/12/25

236
1/7/24-8/17/24

Total impressions

648K QSIIED ~

8/7/24-2/12/25

5.83K
1/7/24-8/17/24

~
Keyvword
BeztMature Rezore in Munnar

Best Spain Munnar

2 Days Munnar ltinerany

Munnar finerary for 2 Days

“Sezrch Malume Current Ranking

1001 K, =]
1001 K, )
1001 K, )
10-100 =]

~

munnar hidden places X

© Blackberry Hills Munnar Nature Resort & Spa
https://blackberryresorts.com » blog » hidden-gems-of-m...  §

Hidden Places in Munnar: Explore Beyond the Usual Spots

Hidden Trekking Trails Around Munnar + Meesapulimala Trek - Lakshmi Hills Trek -
Pampadum Shola National Park - Kurinjimala Sanctuary. The Kurinjimala Sanctuary ...

© Blackberry Hills Munnar Nature Resort & Spa
https./iblackberryresorts.com » snowfall-in-munnar-kash... 3}

Experience Snowfall in Munnar: Kashmir of South India
1. Is there snowfall in South India? Yes. Locations like Munnar, Ooty and Kodaikanal are colder regions
that experience steady snowfall in South India. - 2. What ...




SEO
TRAVEL & TOURISM N

Somans Leisure Tours saw a 42% increase in organic clicks (reaching 27.8K) and a 72% surge in

organic impressions (now at 422K), significantly enhancing online visibility for tour packages. ®
This growth reflects a successful SEO strategy, driving more travelers searching for tour packages

to discover Somans Leisure Tours' content, increasing engagement and potential conversions.

rHE],I".-'-.'DFd ‘Search Yolume Current Ranking )

Fussia Tour Package from Kochi 100-1 b 1
Total clicks Total impreSSiOnS Japan Tour Packages fram Kerala 100-11k 2

Antarctica Tour Package 1K-101, 5
27.8K — 422K = Europe Tour Fadkages from Kerala 100-1k 3
10/16/24 - 1/16/25 10/16/24 -1/16/25 onaapars Malaysia Tour Fackage ok .
1 9.6K 244K - \T-:-urlIlperat-:-rEin Faochi TKE-101 _ E,

7/15/24-10/15/24 7/15/24 -10/15/24

©)




AUTOMOTIVE INDUSTRY

Between October 2025 - March 2026 Incheon Kia experienced remarkable
growth in organic website engagement compared to the previous 6 months

Organic Clicks: Increased by 32%
Organic Impressions: Increased by 90%

Key product and service related pages, including Seltos Price in Kochi, Seltos Price
in Thiruvananthapuram, along with various service offerings, are now prominently
appearing in Google search results, improving accessibility for potential customers.

Al visibility for the brand in Generative engines and Overviews are secured.

(] Average position

5.7 ase6%

Last 6 months

10.7

Previous 6 months

SEO



BABY CARE E-COMMERCE

parents' concern-focused SEO

Organic Clicks increased by 55%
Organic Impressions increased by 102%
Organic Sales increased by133%
Active users increased by 63%

New Users increased by 974%

Ensure the Al visibility for the brand and products

Secured top rankings for Mother and Baby products and collections through

Total clicks

124k (5D

20/08/2025-07/01/2026

79.5k

04/04/2025 - 19/08/2025

©)

Total impressions

24.5m

20/08/2025- 07/01/2026

12.17m
04/04/2025 - 19/08/2025

Organic Social

20 Aug 2025 - 6 Jan 2026
4 Apr - 19 Aug 2025

% change

Organic Search

20 Aug 2025 - 6 Jan 2026
4 Apr - 19 Aug 2025

% change

198,757 (39.87%)
12,917 (5.47%)

1,438.72%

99,706 (20%)

61,071 (25.86%)

285,694 (27.16%)
16,477 (2.7%)

1,633.9%

126,304 (12.01%)

121,575 (19.92%)

63.26% 3.89%

111,614 (42.23%)
1,117 (5.15%)

9,892.3%

53,039 (20.07%)

4,934 (22.74%)

ltem name ~ Sessions Items Items Items J Item revenue
viewed added to purchased
C SHOW ALL ROWS cart
29,593 51,480 8,325 1,086 %1,255,639.05
Total vs. 23,737 vs. 55,161 vs. 6,902 vs. 385 vs. ¥537,206.15
1 24.67% 4 -6.67% 1 20.62% 1 182.08%
Session primary...channel group) V¥ Active users Sessions New users Returning
users
{ SHOW ALL ROWS
498,564 1,051,846 264,317 88,061
Total vs. 236,145 vs. 610,347 vs. 21,695 vs. 43319
1 111.13% 1 72.34% t1,118.33% 1 103.28%

47,365 (53.79%)
3,161 (7.3%)

1,398.42%

17,412 (19.77%)

11,331 (26.16%)

974.97%

53.67%

Before GEO:

SEO

Al Search Today
Al Visibility Mentions Cited Pages
¢ 10 AN 108
@ ChatGPT 12 21
G Aloverview 25 55
G AlMode 21 67
<4 Gemini 5 15

-

After GEO:

Al Search Today
Al Visibility Mentions Cited Pages
¢ 29 314 361
@ chatePT 43 207
& AlOverview 86 67
G AlMode 68 145
4 Gemini 17 62




SEO
BABY CARE E-COMMERCE ¢

RESULTS:

BABY COTS

I'm currently 29 weeks pregnant and debating
whether | should buy a cot for my newborn. I've
come across mixed opinions- some say it's
unnecessary since the baby is so small and
doesn’t need much space, while others are

<avina that it's imnartant for cafetv helne

v

== Cot recommendations

Here are some good models available in India (you can compare features, price, delivery etc). I'll list

several so you can pick based on budget/space/features

|
.

)
ELECTRIC CRADLES MATERN |TY WEAR MeeMee12-in-1 Wooden Baby Cot  Babyhug15-in-1 Baby Cot with Mee Mee Baby Wooden Cot with
Rocking & Parent Bed Attachment Swing & Mosquito Net

+ Amazon.in + others




BABY FOOD MANUFACTURER

» Established Organic Search as the prime source of revenue and traffic in the Qatar region

SEO

« The brand was newly launched in the country and struggling organically to win the sales and visibility, where online

marketplaces dominate, and the visibility was enhanced through location and language-focused optimization of the webpage

« Organic search remains the top source with the highest conversion rate and average order value

\

Total clicks

[ Total impressions

(3 Average CTR

Top marketing channels

20

24

445K (IBZID — 83.5K 4s8349800% 5.3% a530%
:Stémmths Last6months Last6months @ Cost, click, and impression metrics are now available for supported marketing apps. Learn more
0%
Previous 6 months Previous 6 months Previous 6 months
©) Channel Type Sessions Sales { Orders Conversion rate
& Google Search organic 3,780 QAR 1,12,584.00 27 7.33%
Clicks 7 Direct direct 7,189 QAR 80,225.00 156 2.17%
480
Instagram unknown 1,104 QAR 31,954.25 66 5.98%
300
& Wi organic 26 QAR 2,690.75 8 30.77%
150
Instagram organic 34 QAR 2,049.25 4 11.76%

®



FOOD & AGRICULTURE - POULTRY

« Improved organic visibility for the Indian brand focused on producing
and selling free-range, organic, and ethically sourced eggs by 101%

« Organic impressions increased by 151%

Brand's two eggs variants secured top rankings on search engines

SEO

omega 3 eggs
] Total clicks

9.49K (SR
10/1/25- 2/28/26

[ Total impressions

345K

10/1/25 - 2/28/26 ) v Hansbam

4.72K
5/3/25-9/30/25

https://thehappyhensfarm.com > products » happy-hens... }

X .
organic free range eggs

@ Happy Hens Farm
https:/ithehappyhensfarm com 3§

137K 1 Best Free Range Eggs Online - Omega 3 Eggs

5/3/25-9/30/25

Shop the best free range eggs with Omega 3 at Happy Hens. Our free range hens eat flax seeds for
Omega 3 rich eggs, tested for quality.

3 Best Free Range Eggs in India | Buy Online from Happy Hens ...
Happy Hens Farms, pioneer in free range eggs in India is engaged in taking the best care of our girls,
delivering nutritious and organic eggs to our customers. Read more

buy folate eggs

are available for purchase from various online merchants and local stores. They are
specifically produced by hens fed a diet rich in natural greens and grains, resulting in a
higher folate content compared to regular eggs. @

Online Retailers

You can order folate eggs online from the following merchants, many of whom offer quick
delivery options:

Merchant & Price (Pack of Key Details
6)

Happy Hens 150INR Offers subscription options (weekly, monthly).

~

Ensured the brand is visible for related prompts in Generative engines

top 10 egg brands in india

+ Al Overview
<) Listen

Top egg brands in India include Eggoz, Happy Hens, Suguna, and Licious, which are
recognized for safety, high-guality, and, in some cases, organic, cage-free, or nutrient-
rich options. These brands emphasize hygienic packaging, with many sourcing eggs

from healthy, well-maintained poultry farms. @
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INFLUENCER MARKETING
CLIENT: BRILLAR ’

531008 © . B’ =% 5% 5330 @ a2 . 8=l 5% 53200 . B Al 5%
HWNIZel:{VH INSTAGRAM . o
& Reel insights & Reelinsights &  Reelinsights

NITN[e]YH December/2024

|

®2020] UESIW®) , LG BOH@IOMIM® @}all...
17 December 2024 - Duration 1:30

L 4 Q 4 N ‘
“Suspect is in the kitchen”... 906 46 239 367
24 December 2024 - Duration 1:34 This Christmas make beautiful memories with your fa...
18 December 2024 - Duration 1:10

GEITIHE 1.4M+ Views And v m am o | | ovmeno c o v n
800K+ Reach e s 14K 19 317 263

Overview ® Watch time 9d 10h 17m 12s

Overview ®
' Interactions 1,558

Views 579,906

Views 645,432
Profile activity

Watch time 132d 4h 54m 56s

Watch time 129d 21h 38m 19s

Interactions 38,218 )
N Oo O F I N F L U E N C E R S: 5 . B vi ® Interactions 14,796
y Iews

Profile activity

144,688

[NDPIVEYAM Frozen Food | Retail | vewso Views ©

542 052 Accounts reached 33,363
' 645,432




INFLUENCER MARKETING
CLIENT: CHAKOLAS PAVILION

PLATFORM: INSTAGRAM & Reelinsights & Reelinsights

LTINS 29 November 2025 Gtk

182,333

(@chakolas_pavilion Christmas Cake 2025 launch & outdoor caterin.

“) amitha_jobin Followers

ATV 182K+ Views on Instagram Reel R

Top sources of views
. Feed
Overview ®

Stories
Introducing col

Profile

NO. OF INFLUENCERS: g

Reels tab

Views 182,333

Watch time 17d Oh 1m 44s
5.6%

NI Al Hospitality (Events & .-
Catering)




INFLUENCER MARKETING
CLIENT: SHINESTAR ’

JW.yiJelMVH INSTAGRAM AND YOUTUBE

BIIYNle]YH July/2024
AAEIT N * 6.5M+ views & 140K shares in?

days on instagram

e 644.5 total watch hours on
YouTube

NO. OF INFLUENCERS: B
I\[»]VEJ N4 Contraction



INFLUENCER MARKETING
CLIENT: INCHEON KIA ’

»

MWy IZelNlVE INSTAGRAM
IINio N August&

September 2025
OV 1.22M+ Views on

Instagram Reels
NO. OF INFLUENCERS: B:1:
NP1V A Automobile




CLIENT: TALROP

(A 1V:VYH 50% Conversation Rate

WY1 B Instagram & YouTube
August/2022

NO:OF INFLUENCER : &3

RS g 48 Edtech

Reel insights

Contact: +81 730 602 3057,

Reel Insights ®

hstagram and Facebook plays

Instagram ®

INFLUENCER MARKETING

Description

+2 @ SleToT B B6) M) Software
Engineer @R)&»J0 With 100% Placement |
Talrop's Technalogy School

& cADGETS ONE MaLAvALAM TECH TIPS

19K 16,794 23 Jul

Apply Here. b.ly/30 0

Y5} @R adqpdad ewded mard
adanam cruanSFouexd DoRlcfiad damond
@A RYTD S3dandaiey 615 ostem e mkaysted
ROV Cargy.

...mote

Transcript '.g favasfazy and talropworld

aldlypm eom. amlema amoellogs &39S

SHOW TRANSCRIPT M yasfazy « Original Audio  f& 2 talropworld



CLIENT: PAADUKS

100k+ Reel views &
KEViSIATE 5k+ engagements with
zero influencer spent

0.0 {VH Instagram
OIVY.N i [o] B December/2022

NO:OF INFLUENCER : @y,

'DIVEY A48 Apparels/Fashion

130PMGB N & - & .l | a0

€& Screenshot_2023-01-... &

f 304 94.3K 1,429
Posts Followers  Following

Reshmi

& Eventusly, everything connects J4

| Life is a reality 10 be experienced - Kierkegaard |

¢ Philosophy.. more

Q y Followed by sreersgh._.__ _wingd_angel_and 12
= olher

IS

vyoud ol U LU
7 Jamusary, 3:40 pm

INFLUENCER MARKETING



INFLUENCER MARKETING
CLIENT: KELACHANDRA

A7 18] 18k+ Instagram e Lt e

engagement within N o s patar
4 days

W31/ Instagram
DIV 7-Yi[o]'Bl December/2022

NO:OF INFLUENCER : g

e 2 [ndustries/

Constructions

@040 CoOGtlS



INFLUENCER MARKETING

CLIENT: KELACHANDRA
AL LN 250k+ Reel views for kelachandrapvegroup <+ @ = NG
a NiChe Brand Edit profile View archive D 6336Mo

BDG m) (Ta £52%  trolimixer.official 2h
Ad tools Insights Contact § © o Walgh g ey 3

WA 601" Instagram @ . @ . W“’ff’“’?ﬁfﬁ"“”,ﬂw‘“ﬂ"
. ’_._. ._ 1 B .
DIV B August/2022 -

gocoel .| goewed |
NO:OF INFLUENCER : B! @,gﬂrﬁ'fﬂfﬂﬁm fs;pﬂrﬂfmﬁm

S Ay [ndustry/

construction

@ CLICK HERE
aflauflew) &6 eamids) &

@KELACHANDRAPVCGROUP

Click here {@kelachandrapvcgroup




INFLUENCER MARKETING
CLIENT: UBON

aaarigd 1 million plus brand . i -
audience with Barter

collaboration

Every mom story #meeth_midi #sh...

> ™ e 7 n OQVERVIEW  REACH  ENGAGEMENT  AUBIENCE
189700 1593 35 Y] 251 —

481.3K 12.7%
WYV Instagram Reach ®
175,515 e /\
TTNIOIYEN November/2022 g

Pays 189,700

.
NO:OF INFLUENCER : Bk How vieviers find this Short
Content Interactions & 11,935 '
Shorts Teseg —
Loy 17,505
M ewse loatures -
'DIVKYLA S8 Electronics Séves 2 :
Shares 144 YouTube soarch -
= 5
External sites or apps
L] MnatsAps — T 5 ; meeth_miri and milio_meecthmini
orobwhatsap
AhatsApy Busiress
Gaogln . 109




INFLUENCER MARKETING
CLIENT: ALPHA AYURVEDA

A aaregl ROAS of 10.65 for an
ayurvedic brand through influencer
marketing

WY eV Instagram

NO:OF INFLUENCER : @

LPIVIASE Healthcare




INFLUENCER MARKETING
CLIENT: PULIMOOTTIL SILKS

(AZITIEd 3.7M reach and

: . . <{  Our First Onam Shopping T... < Our First Onam Shopping T...
4L+ views with a single
. Reach En ment  Audi Reven Overvi R h E n Audi
collaboration for ’ S e e et ittt 2 |
brand awareness " orl 3.7M 3
291.6K 30¢

PLATFORM : ACTL T P =
Our First Onam Shopping Together at
Pulimoottil Silks, Pala || Meenu Lakshmi @
2 wkn 4wa ocaamahoppi

DJI7.y (o] 'Rl August/2023 R i Aalasiobi 4 v woerd 9 -maee

[
o Meenu Lakshimt TR
How viewers find this video

Veews - Since publshed b 52k GF 2 Share L Dow ¥ cip

NO:OF INFLUENCER : B Age E——

Since published « Viesss Comnients .
® Browse features 74.4% e sepeT e Jmg) Erassalesa. mAmic
13-17 Ne2ip 9% ® Suggesied videas 14.3% gl grisdmgTralpet———
L]

YDIVEY ;A48 Fashion 18-24 yoars 288% ® YRIIUTIeCh =94
 ——— @ Channel pages 2.5%
25-34 years 45.9% ® Other 3.8%
T ————————
35-44 years 15.2%
— External sites or apps
45-54 vears 51% Views - Sinca pubtsihed
25 = ] & S g3 L] (] ] S

Ooihbourd Corgent L Comments (3%)) Oathbamwd orteal Arsytes Conrents (s




CLIENT: TRADING LEAGUES

aaarigl Elevated brand

awareness with
41 akh+ views

WY Eel B Instagram

IV R[]/ Bl May/2023

NO:OF INFLUENCER :

INDUSTRY :

Fintech

3

< Insights

Want to test your skilts in the stock market, risk-free and...
|

> 4 Q v n
100338 3977 33 1452 1686

Reel Insights ®

Instagram and Facebook plays 100.423

Instagram likes and Facobook reactions 3.979

Instagram ®
Reach
95,132
G Q ® @

INFLUENCER MARKETING

Reelinsights

LY.

CaRs A
GAME

&=
. )

>
R
S Y

Untitled

> L4 & 4 n
250221 21355 79 2688 1872

Reach ©®

228,479

LS reached

119,787 | ’ 108,692
Fo I . RS falle i

RN 27

® ©



INFLUENCER MARKETING
CLIENT: CUENOTES

akarsal Received 70+ new . _ @l < cs._aspirantls )
“ =

< Reel insights

sign-ups within a day
of posting

WA Instagram | =l
DURATION : | day o a— ﬁ*“’f"* .-...,-,:,:..:h.‘:n. e Leaming and growing Is what | kive for, butit can b...

140 32.8K

Posts ollowers Following

DIXIT | Desk & Lifestyle 8 ©

i

Sadhyaaa

NO:OF INFLUENCER : B Followi_. v Message : 19:39 14;1 : 1:5’8 7?3
DIV A4 Apps/Edtech Reach ®

16,060

SR sane ¥ HOTL :
- : < o PR = ' 12,430 ( > 3,630
.- Uked by chanechibi and 1,617 others POl e J i L)~ . .
N1 Berenguer -Litle Thi & cuenoteapp e Ll ) el - ‘: 9| .

A Q ®

197
o 9,739



CLIENT: ANGEL LUNGIES

ATV Bd Got S00k+ views from

one macro Influencer
video

WYY Instagram
DURATION : REK'EY;

NO:OF INFLUENCER : @

INDUSTRY :

Textile

- e re sl mlu?ﬁo‘t

mnms-m aamﬁj‘

INFLUENCER MARKETING

< Reelinsights

Guys, tell me why Lungies are the comfiest thing ever?

@ 7

10896 142 5497

hist nnrofq'n., best reels m the last 30 days
@ 11rr1rhrd-. 96 unts

Overview ©®
Accounts reached

Reel interactions

Reach @

414.966

< Reel insights

10,579 ( ) 404,387
v L B WL 5

Initial plays

Plays

Replays

Reel interactions ©

wes
Shares
Saves

Comments

Monetization ©
Gifts

Approximate eamings $0.00




WORKS

WEBSITE
DEVELOPMENT




WEBSITE
©

KIA

Kerala's Leading KIA Dealership, Renowned For
Its Exceptional Sales And Service Experience.
Offering The Latest KIA Models With Top-Notch
Customer Support, Seamless Financing
Options, And Expert Assistance. A Trusted
Choice For Car Buyers Seeking Quality,
Reliability, And Innovation.




WEBSITE
ABAD BUILDERS N

A Landing Page That Showcases The Latest
High-Rise Project From ABAD Builders. This
Webpage Is Desighed To Give Detailed Insights
Into ABAD's Sunrise Park Project. Then Intent Of
The Page Is To Be Informative And Includes A
Call To Action For Interested Parties To Call And
Inquire About The Project.




WEBSITE
BLUCAMPUS

Blusteak Media's Own BluCampus Offers An

Elaborate Course On Digital Marketing.

Known For Its Comprehensive Training In 20 SEATS A MONTHS

REAL MENTORS.

Content Creation, SEO, Performance Marketing, j
Social Media Marketing, And General Marketing.
Popular Among Aspiring Marketers For Its In-

Depth And Practical Approach.




REDDOT EVENTS

WEBSITE
©

A Website Revamp Developed For Reddot Events,
A Kerala-Based Wedding And Event Planning
Brand Known For Creating Meaningful And
Elegant Celebrations. The Revamped Website
Uses A Visually Rich And Structured Layout To
Present Their Services And Planning Approach

While Building Trust And Inspiring Couples.



WEBSITE
ACTIVBASE ¢

A Modern Website Developed For Activbase, A
Sports And Orthopedic Rehabilitation Center
Offering Expert Physiotherapy And Performance
Solutions. Designhed Entirely Using Al, The Website
Delivers A Clean, User-Friendly Experience That
Showcases Their Services, Expertise, And Scientific
Approach To Recovery And Wellness.




WEBSITE
W-KITCHEN N

A Modern Website Developed For WKitchens, A
UAE-Based Brand Offering Customized Kitchen
Designs And Practical Storage Solutions. The
Website Presents Their Services And Design
Approach Through A Clean And Structured Layout,

Making It Easy For Visitors To Understand Their
Kitchen Solutions And Get In Touch.




WEBSITE
HALWA HAWELI ¢

A Shopify E-Commerce Website Developed For
Halwa Haweli, A Brand Offering Authentic Kerala
Halwa Made Using Traditional Recipes And Premium
Ingredients. The Website Provides A Smooth Online
Shopping Experience, Allowing Customers To
Explore Different Halwa Varieties And Order Easily
Through A Clean And Structured Store Layout.




DITO

A Modern Website Developed For Pourdito, A
Beverage Technology Brand Focused On Smart
Tea And Coffee Vending Solutions. The Website
Presents Their Innovation-Driven Approach And
Product Vision Through A Clean Layout That
Makes It Easy For Visitors To Understand Their
Automated Beverage Solutions.

WEBSITE




FRAGAMON (FES)

WEBSITE
©

A Professional Website Developed For FES Study
Abroad, An Education Consultancy Offering
Guidance For University Admissions And Student
Visa Support. The Website Uses A Clean And
Structured Layout To Help Students Easily Explore
Study Abroad Opportunities.



WEBSITE
ALPHA AYURVEDA :

An Online Platform That Provides Authentic
Ayurvedic Products And Services. Offers A Wide
Range Of Ayurvedic Medicines, Herbs, And
Supplements. Provides Ayurvedic Consultations
And Treatments By Experienced Ayurvedic
Practitioners.




WEBSITE
o

BETTER PLACE

@
Better Place Is India's Leading Platform For

Managing Blue-Collar Workforce, Offering
Solutions In Hiring, Training, And Digital
Workforce Management.




WEBSITE
BIPHA AYURVEDA ’

@
A Landing Page That Promotes Bipha's Products

And Services. Highlights The Benefits Of Bipha's
Products And Services, Such As Natural
Ingredients, High Quality, And Affordable Prices.
Includes A Call To Action To Encourage Visitors
To Purchase Bipha's Products Or Services.




BLACKBERRY RESORTS

WEBSITE
©

Blackberry Resorts Offers A Luxurious Escape
Amidst Serene Nature, Blending Modern
Comfort With Breathtaking Views For
Unforgettable Stays.



CARE N CURE

WEBSITE
©

A Leading Online Pharmacy In Qatar With
Same-Day Express Delivery. Offers A Wide
Range Of Healthcare, Personal Care, Skincare,
And Homecare Products. Provides A
Convenient And Hassle-Free Way To Purchase
Medicines And Other Healthcare Essentials.



WEBSITE
FACTOR NOTES N

A Journal Brand That Offers High-Quality
Notebooks And Other Stationery Products. e
Known For Its Minimalist Designs And ,

Functional Features. Popular Among Students,
Professionals, And Creatives Alike.




FLYMED INTERNATIONAL

WEBSITE
©

A Global Leader In Medical Equipment And
Healthcare Solutions, Providing High-Quality
Products For Hospitals, Clinics, And Medical
Professionals. Known For Its Innovation,
Reliability, And Commitment To Advancing
Healthcare With Cutting-Edge Technology And
Seamless Supply Chain Solutions.



KBC INTERIOR

KBCINTERIOR

WEBSITE
©

A Premium Interior Design And Furnishing
Brand Specializing In Innovative, Customized
Solutions For Residential And Commercial
Spaces. Known For Its Elegant Designs, Quality
Craftsmanship, And Seamless Project
Execution, KBC Interior Transforms Spaces Into
Functional And Aesthetic Masterpieces.



WEBSITE
o

LOTUS ADVISORY

Lotus Advisory UAE Provides Expert Financial
And Business Advisory Services, Specializing In
Corporate Finance, Restructuring, And

Investment Solutions.




WEBSITE
©

MERONKART

A Manufacturer And Exporter Specializing In
High-Quality Agar Agar And Related Products.
Known For Its 40 Years Of Expertise And
Commitment To Quality. Popular For Its Top-
Notch, Industry-Specific Agar-Agar Products,
Including Spreadable Agar, Carrageenan,

Agarose, And Various Gumes.
Specializes In Red Seaweed Extracts For

Applications In The Food, Bacteriological,
Pharmaceutical, Tissue Culture, And

Technical Industries.



PROFINTECH

Empower Your Business with

Trade Technology &

| Trade Finance

ProFinTech

WEBSITE
o

A financial solutions brand that offers cutting-
edge, data-driven, and deep-tech enabled
services.

Known for its tailored solutions for business
ecosystems and banks, including B2B
marketplaces. Popular among MSMEs for
facilitating seamless access to finance and
efficient management of daily

trade transactions.



WEBSITE
©

ZEIQ CONSULTANTS

Zeiq Offers Expert Guidance For Studying
Abroad, Specializing In Ausbildung, ECL, And
Global MBA Programs, Ensuring Seamless

Transitions..
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MARKETPLACE




INNERWEAR BRAND

2024 January-December

Sales:

Units Ordered: BRIV

INR 36,66,046

X OLCSE REPORTS MERL
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MARKETPLACE
©

ANGEL HOME TOWELS | Iria

Download

Date Sales breakdown Fulfilment channel
Custorm o Marketplace total A Both (Amazon mnd seller) ~ Apply
B 101/ 2024 31/12/2024

Sales Snapshcﬂ-_ taken at 10/2/2025, 5:51:51 pm 15T

Tolsl erder ilems

9,117

Unitls ordered

10,644

Ordered product sales Avy, unitsforder item

236,66,046.00 1.17

By salesforder item

2402.11

Compare Sales

MM M

M “M Mm L

W'L"




FOOD & BEVERAGE INGREDIENTS

Sales:

Units Ordered:

INR 5,27,180

573

Before
2025 April

After
2025 November

MARKETPLACE

~

Sales Dashboard mmor

Date Sales breakdown Fulfilment channel
| Custom v | Marketplace total v | Both (Amazon and seller) v Apply
| 1/4/2025 30/4/2025

Sales Snapshot taken at 27/3/2026, 2:34:10 pm IST

Total order items Units ordered Ordered product sales Avg. units/order item

157 210 21,12,480.00 1

Avg. sales/order item

2720.00

Sales Dashboard e more

Date Sales breakdown Fulfilment channel
| custom v Marketplace total v Both (Amazon and seller) v ‘ Apply
‘ 1/11/2025 | ‘ 30/11/2025

Sales Snapshot taken at 27/3/2026, 2:34:10 pm IST

Total order items Units ordered Ordered product sales Avg. units/order item

313 7135 35,27,180.00 1

Avg. sales/order item

<921.00




MARKETPLACE
SOUVENIRS & GIFTING N

Sales: RLL& YL

. )
. . m Date Sales breakdown Fulfilment channel
U n Its O rd ered ° Custom b Marketplace total W | ‘ Both (Amazon and seller) v
" ‘ 1/6/2025 77 30/6/2025

Sales Snapshot taken at 27/3/2026, 4:12:21 pm IST

Befo re Total order items Units ordered Ordered product sales Avg. units/order item Avg. sales/order item

2025 June 1 1 ¥3,800.00 1 3,800.00

( N

Sales Dashboardemmore etresh

Date Sales breakdown Fulfilment channel
Custom v | Marketplace total ~ Both (Amazon and seller) v
‘ 1/12/2025 H ‘ 31/12/2025

Sales Snapshot taken at 26/3/2026, 11:48:35 am IST

After Total order items Units ordered Ordered product sales Avg. units/order item Avg. sales/order item
2025 December 14 15 352,750.00  1.07 33,196.43
Compare Sales Table view




AYURVEDA HEALTHCARE FMCG - AMAZON

January- September

~” Total Sales
~* Ads Spend
~”" Ads Sales
~ NetrOAs AN

~ Ads ROAS |3

Date Sales breakdawn

Custom v Marketplace total v

| 28/9/2023

1/1/2023

Sales Snapshot taken at 28/9/2023, 10:03:51 am IST

Total order items Units ordered Qrdered product sales

Fulfllment channet

Both (Amazon and

Avg. units/order item

MARKETPLACE

Avg. sales/order item

11,680 11,981 288,74,035.00 1.03 2759.76
S5e¢nd v O Skz v O ITorc2wrz v @ ACOS v @ -
24,10,882.10 215,57,025.77 2,45,54,348 26.39%

h1: 8

L & 200

A48 §: 8

Jan 2023 Fed 2023 M 2023 Age 2023 May 2023 Jun 2023

4182023

2407 20%

220t

g 2023 Sep2023



AYURVEDA HEALTHCARE FMCG - FLIPKART

January- September

~* Total Sales E&RE- X (IS 120m
~” Ads Spend LXK
~* Ads Sales E&FZA XA

~”" Ads ROAS IR

n [ ] in
21.38 Croces 18,043 14,794 2113 Crores

! Geoas Saies O L L

® (& 2 SN oxox | 724,86 Lakhs 2113 Crores

. Retums O E2TI0Y n %113 Crores
Fira

MARKETPLACE

155



MARKETPLACE
AYURVEDIC COSMETIC BRAND - AMAZON

January- September

A" Total Sales EEZYAF]'GE Sales Snapshot taken at 28/9/2023. 10:49:57 am 1ST

Total order items Units ordered Ordered product sales Avg. unitsforder item Avg. sales/ordes item

~ Ads Spend ?3,84,382 3,279 4,128 %37,20,833.80 1.26 21,134.75

Spesiel v @ mpresinns ve Salcs v @ A(QS v @

¥384,382.84 17,260,236 $1,195,232.07 32.16% ¥
~ ads ROAS [EX3

/0K 30%

100K

BOK



MARKETPLACE
STATIONARY BRAND

January- September

~ Ads ROAS [}

oI =R In Units (2,50,814

Spend v @ Orders v © Sales v @ RCAS v @
¥5,97,407.78 12,239 Z22,82,552.19 3.82



MARKETPLACE
NUTRACEUTICALS

Comparison of a Newly Launched Brand

Previous

Date Sales breakdown

Custom v Marketplace total v

1/1/2023 Ea:l 30/4/2023

Sales Snapshot taken at 14/11/2023, 10:45:01 am IST

Total order items Units ordered Ordered product sales

98 108 ¥58,942.00

Vs Now

Sales Dashboard tesm more

Date Siles breakdown FutKllment channel
Custom v Marketplsce total - Both (Amazon and seller) v Appty
B | 152023 30/11/2023

Sales Snapshot  taken xt 2/12/2023, 10.36.08 am IST

Tatal ardr itesns Uniits ocdered Octered product zales AvY. units/order item AVg. sales/order item
697 800 ?5,87,743.94 1.15 2843.25



MARKETPLACE
FASHION BRAND

Previous
Date Sales breakdown Fulfiliment channel

May - September

Cusiom Marketplace total Both (Amazon and selier) v

1/1/2023 30/4/2023
~” Total Sales E{AELGS
Sales Snapshot 14/11/2023, 10:45:50 am IST
~» Ads Spend m o] taken at 14/11/ am |

Total order items Units ordered QOrdered product sales Avg. units/order ltem
~ Ads Sales [EZRERIT: 331 505 ¥1,81,515.00 1.53
~ NetRoAs |
Vs Now
Date Sales breakdown
Custom v Marketplace total v
1/5/2023 31/10/2023

Sales Snapshot taken at 14/11/2023, 10:44:20 am IST

Total order items Units ordered Ordered product sales

600 698 34,94,038.72



Marketplace

QUICK COMMERCE




MARKETPLACE
FOOD & AGRICULTURE — POULTRY N

"
(" 1 Brand X v 94 Cities 1 Sub Category - [ERELP I IR RE P IV T Il Vesterday 7D 30D 3M  6M  Default S Apply
Cities v All Ad Types v OlJan,26t031Jan, 26 ~  Reset Download Data 4

© Brand multi-select available!

Units O emv o} AdC Overview | b i i s ks up o B e
945 ¥1,41,750.00
1 12.9% 1 12.63% Benchmark Growth  12.9% ~2 15.82% Benchmark Growth Budget Spent (0 Impressions (@ [u] Clicks (u] = . ¥e} o o sales () ROl (u]
Fners, (@), sranseview ¥52,441.38 1,30,433 1,832 16% 0.27% 288,050 1.68
Benchmorc 165% Benchmorkc 0.5%%
Brand View (Max. 5 Brand can be selected)
Happy Hens [

- ook
714K

10000 *

105K [

/\ N LN /
L N YSAA - A A/
LT e (et ASRS A

7
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\§ Gl i A e a aa aaEaE a aEE L y
é N
Date Start Date End Date
Custon Dates 2025-12-01 2026-01-31 1)

Performance Overview

Budget Consumed Impressions a ATCs a Qty sold a Sales () ROAS O CTR
T 11,714 18,187 310 ¥ 41,010 0]
Totol bucget spent an ad compeigns ot count o views an your ads e the products wers Totol number of prodiu ctol revenus ganerated from the
B I . ° t Daily Metric Trends m Budget Consumed
inki )
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BRANDING AND OFFLINE WORKS

LULU MALL KOTTAYAM

BILLBOARD

Lulu Mall, Kottayam )
Your Neighbourhood Shopping Centre
- N
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BRANDING AND OFFLINE WORKS
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BRANDING AND OFFLINE WORKS

ABAD BUILDERS

NEWSPAPER



BRANDING AND OFFLINE WORKS

CHAKOLAS PAVILION

BROCHURE

Selecting the finest
ingredients
Only premium qualiy ried s
uts, and spices make it info our
festive cakes. >

Made to Perfection

fully mixed

Every ingredient is care!
o bring out the fullfes

Expertly crafted

Our chefs skill and passion turn ’ i
each cake into a centerpiece of
Your celebrations. L y
/il Care
. Baked with C ‘:::d 4 | \

Our cakes are slow
Soft texture and a heav

% that fills your home.
Ready to Celebrate 4 / aS te
Beautifuly packaged for gifting, (&) [

sharing, and creafing joyful
Christmas memories . lhc

€ason

- Celebrate with Chakolas | Pavilion

renly aroma

Chakolas Gourmet Kitchen

With years of experience in serving weddings,

APy - corporate events, and family gatherings, Chakolas
724 ’ Gourmet Kitchen brings the same care and affontion
PAVILION é / X fo every creation. Our Holiday Limited Edition
- : ° 4 e~ Matured Plum Cakes are carefully handecrafied using

the finest premium dried fruits, nuts, and spices,

Our cakes are available across India and the
Middle East.

Chakolas Pavilion is a leading hospitality brand in
Kerala, with premium convention centres located in
Kochi, Thrissur, and Panangad, designed o host

celebrations filled with joy and togetherness,

From the first bite to the last crumb,
Chakolas Paviion’s Limited Edition Matured
Flum Cakes capture the true taste of the
season.

Our Holiday Special Matured Plum Cakes
are baked with premium dried fruits, nuts.
and spices, a perfect gift fo make your

Christmas memories even sweefer.




BRANDING AND OFFLINE WORKS

BEYOND ROOTS
BY DHATHRI

BRANDING




BRANDING AND OFFLINE WORKS

CHAKOLAS PAVILION

FLYER



BRANDING AND OFFLINE WORKS

ZEIQ CONSULTANTS

BILLBOARD




BRAN
DING AND OFFLINE WORKS

BENJIES

BILLBOARD

o

D). Fal®
o
-
utlets and our comp!
Enquiries: 999 544 7583

any outlet, Thrissur

Available at leading textile O

For Trade




BRANDING AND OFFLINE WORKS
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ZIXA

VAN DESIGN

HEALTH
CHECK UP
MEDICAL VAN
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BRANDING AND OFFLINE WORKS




BRAND
ING AND OFFLINE WORKS

FL
YMED INTERNATIONAL

our clobal services

» Expert guidance 1o makse informed
decisions about your weatment abread.

y Fres p{ﬂ-llip video chSul(u\\Dr\s with
mtemcﬂonu\ doctors before your ‘.uu:nav.

T
reatments » suessfree travel With fiyred handiing
wisas: flights: transfers: and stays:

e for aftective

Top-no
ransiation @rvice:
super-s; specialty o » Transiot! s
leading hospil treat) cammumconcn and overcome 1anguag®
tailored itals worl 1ents from parniefs:
o you Idwide,
r need 3
i > fFaciiitates ecurrancy @xchang® and
finaneial assistance® for gmooth

Customized aes! lronsacucms
thetic and

cosmetic
etic packag
world's best cli es from the y oOfterind post-
nics. A
virwal follow-uP consul

ueotmenl support and
rations:

> Holistic recovery and mrvubnitcﬂlan
progvums 1o regain your full health-

Premium
that revs rejuvenation
erse agin: programs
packages, and g with weliness , combine (roatment With anriching 1OUrE™
anti-agi advance:
ng treatrments d and cutturd! activities:
> Pslsﬂr\al. care sarvices and concierge®
support t© ansufe eI comfort.

HNatu
re focused
atments with

ayurveda,
e R
onal ¥
medicine. S patlents o

Access psychol.ngmm counseling for
nd farnilies.

d-the-clock support

Rpeceive youn
argency help when needed.

inchuding e

S




BRANDING AND OFFLINE WORKS

FLYMED INTERNATIONAL

STANDEE




QWQER

FLYERS

=QWQERw ©

DELIVERING. TO THE POINT.

SHOP BIG AT LULU
WITHOUT THE HASSLE

GET YOUR PURCHASES DELIVERED
TO YOUR DOOR WITH QWQER

on all deliveries
from LuLu

Official Delivery Partner for Lulu "

=QWQER », ©

DELIVERING. TO THE POINT.

SMOOTH & EASY DELIVERIES
TO YOUR DOORSTEP

Shops too Far?

s d Emerge’:'\cy
Groceries:

DOWNLOAD QWQER
& GET STARTED

BRANDING AND OFFLINE WORKS




TELSON THOMAS JAISON THOMAS
(Co-Founder) (Co-Founder)



\

THANK YOU

CONTACT US

www.blusteak.com/contact

_/

DESIGN PORTFOLIO

VIDEO PORTFOLIO

Last updated on 2026


https://www.behance.net/blusteak
https://www.youtube.com/playlist?list=PLYCuNmlygpG4Kxt9fy83UcKHBGQDKUuP0



