blusteak

Driven by Strategy, Data and Creativity

Having a clear Digital Marketing Strategy can help your
brand to thrive in this mobile-first world. Yes, you can
trust us to build and run your digital media campaigns.
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SERVICES
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PAID
CAMPAIGNS

1. Meta Ads : Copywriting,
targeting & Designing

2. Google ads: Keyword
research, Copywriting,
target-ing & Designing

3. Youtube Ads: Video
creation & targeting

4. Google shopping ads

5. Native & paid content
promotion

6. Linkedln ads, Snapchat
ads, Sharechat ads

7. Ott platforms: Hotstar

8. Music streaming apps:
Spotify, Saavn etc
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SOCIAL MEDIA
MANAGEMENT

Content bucket strategy
Content calendar creation
Brand identity designing
Moment Marketing
Photoshoots

Instagram Reels strategy &
execution.

Linkedin Company Pages
X

Facebook Management
YouTube
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INFLUENCER
MARKETING

1. Influencer submissions

2. Influencer content strategy
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VIDEO

PRODUCTION

1. Social Media Reels
2. UGC video Ads
3. Ad shoots
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WEBSITE

DEVELOPMENT
1. Wordpress

2. Shopify

3. CRO Landing pages

4. HTML & PHP
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MARKETING

AUTOMATION

1. Design
2. Content & Optimisation
3. Email WhatsApp, Push

notification, SMS
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SEO

1. Keyword research (On Page
SEQ)

2. Website optimisation (Core
web vitals - consultation)

. Blog strategy

. Non-blog strategy

. Backlinking strategy (Off-
page SEO)

. Reporting

. Content writing

. Technical SEO

. YouTube Optimisation

. App SEO
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MARKETPLACE

1. Amazon, Flipkart, Myntra,
Meesho etc

2. Product page optimization

3. Review management

4. Optimizing ads

5. Video Ads




Trusted By Global And National Leaders Across Industries
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INDUSTRIES blusteak

Industry Clients

B2B
Education/Edtech
Healthcare I 1
Retail
Fashion/Apparels/Jewellery/Cosmetics
Fintech/Crypto/Finance
Food & Nutrition I V1
Apps/SaaS

Industries/Construction |IIEINIGINGEGEEE
Community/Non- profit
Entertainment |1IIEIEGgG
IT
Personal Brand
Matrimonial/Dating HE
Parenting/Babycare/Kids 1IIININININGIING
Stationery/Gifting
Mining/Hobby I
Home Appliances

Automobile |IIIEE2
Electronics A
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INFLUENCER MARKETING
Client: Brillar "
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INFLUENCER MARKETING
Client: Shinestar

{3 a3r s * 6.5M+ views & 140K sharesin7

days on instagram
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« 644.5 total watch hours on
YouTube
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INFLUENCER MARKETING

Client: Talrop

'SV Y\ 50% Conversation Rate fwal insights

WY Instagram & YouTube
N[ B August/2022
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INFLUENCER MARKETING

Client: Paaduks
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Client: Kelachandra

A aarigl 18k+ Instagram
engagement within

4 days
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Client: Kelachandra

KEY STAT :

250k+ Reel views for
a Niche Brand

Wy el {V S Instagram
DIV I B August/2022
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Client: UBON

1 million plus brand
audience with Barter
collaboration

WS H Instagram
November/2022
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INFLUENCER MARKETING

Client: Alpha Ayurveda

aaarigl] ROAS of 10.65 for an

ayurvedic brand through influencer
marketing
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INFLUENCER MARKETING

Client: Pulimoottil Silks

KEY STAT : 3.7M _reach ?“d . < Our First Onam Shopping T... < Owr First Onam Shopping T...
4L+ views with a single
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Client: TradinglLeagues

KEY STAT :

Elevated brand
awareness with
4Lakh+ views

LW {"H Instagram

N[ Bl May/2023
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Client: Cuenote

KEY STAT :

Received 70+ new
sign-ups within a day
of posting

H¥.y " Instagram
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INFLUENCER MARKETING

Client: Angel lungies

(AA3rygd Got 500k+ views from
one macro Influencer

video 4 : Lok 10,579 O 404,387
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THANK YOU

CONTACT US

www.blusteak.com/contact
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DESIGN PORTFOLIO VIDEO PORTFOLIO

www.behance.com www.youtube.com
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https://www.behance.net/blusteak
https://linktr.ee/blusteakvideoportfolio
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