blusteak

Driven by Strategy, Data and Creativity

Having a clear Digital Marketing Strategy can help your
brand to thrive in this mobile-first world. Yes, you can
trust us to build and run your digital media campaigns.




WE ARE GROWING
EVERYDAY
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SERVICES

-

PAID
CAMPAIGNS

1. Meta Ads : Copywriting,
targeting & Designing

2. Google ads: Keyword
research, Copywriting,
target-ing & Designing

3. Youtube Ads: Video
creation & targeting

4. Google shopping ads

5. Native & paid content
promotion

6. Linkedln ads, Snapchat
ads, Sharechat ads

7. Ott platforms: Hotstar

8. Music streaming apps:
Spotify, Saavn etc

" Y

SOCIAL MEDIA
MANAGEMENT

Content bucket strategy
Content calendar creation
Brand identity designing
Moment Marketing
Photoshoots

Instagram Reels strategy &
execution.

Linkedin Company Pages
X

Facebook Management
YouTube

e B R

&0

1
INFLUENCER
MARKETING

1. Influencer submissions

2. Influencer content strategy
L

e
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VIDEO

PRODUCTION

1. Social Media Reels
2. UGC video Ads
3. Ad shoots

%
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WEBSITE

DEVELOPMENT
1. Wordpress

2. Shopify

3. CRO Landing pages

4. HTML & PHP
5

/

MARKETING

AUTOMATION

1. Design
2. Content & Optimisation
3. Email WhatsApp, Push

notification, SMS
5,
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SEO

1. Keyword research (On Page
SEQ)

2. Website optimisation (Core
web vitals - consultation)

. Blog strategy

. Non-blog strategy

. Backlinking strategy (Off-
page SEO)

. Reporting

. Content writing

. Technical SEO

. YouTube Optimisation

. App SEO
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MARKETPLACE

1. Amazon, Flipkart, Myntra,
Meesho etc

2. Product page optimization

3. Review management

4. Optimizing ads

5. Video Ads




Trusted By Global And National Leaders Across Industries
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INDUSTRIES blusteak

Industry Clients

B2B
Education/Edtech
Healthcare I 1
Retail
Fashion/Apparels/Jewellery/Cosmetics
Fintech/Crypto/Finance
Food & Nutrition I V1
Apps/SaaS

Industries/Construction |IIEINIGINGEGEEE
Community/Non- profit
Entertainment |1IIEIEGgG
IT
Personal Brand
Matrimonial/Dating HE
Parenting/Babycare/Kids 1IIININININGIING
Stationery/Gifting
Mining/Hobby I
Home Appliances

Automobile |IIIEE2
Electronics A
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LULU MALL

PLATFORMS HANDLED

INSTAGRAM
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DORMAKABA

One of the top 3 companies worldwide for
smart and secure access solutions

82k FOLLOWERS
KEY STAT ON LINKEDIN
PLATFORMS HANDLED

LINKEDIN

dormakaba



INCHEON KIA

PLATFORMS HANDLED

INSTAGRAM, LINKEDIN




FAZYO
BY KALYAN SILKS

PLATFORMS HANDLED

INSTAGRAM

A/YO
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MUTHOOT
HEALTHCARE

KEY STAT Pialvistth

PLATFORMS HANDLED
FACEBOOK & YOUTUBE




GEOJIT

FACEBOOK - 195K FOLLOWERS
INSTAGRAM - 6.1K FOLLOWERS
X - 9K FOLLOWERS

LINKEDIN- 14K FOLLOWERS

PLATFORMS HANDLED

LINKEDIN, INSTAGRAM,
FACEBOOK, X

€ GEOJIT

FEOFPLE YOU PROSPER WITH




ABAD
BUILDERS

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
LINKEDIN, YOUTUBE

ABAD

BUILDERS
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Enriching Values




OXYGEN
DIGITAL SHOP

0 TO 10K FOLLOWERS
KEY STAT ON INSTAGRAM IN

2 MONTHS

19K TO 120K LIKES
KEY STAT ON FACEBOOK

 CONDUCTED KERALA'S
BIGGEST PUBG MEETUP

PLATFORMS HANDLED
INSTAGRAM & FACEBOOK




BRILLAR

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
YOUTUBE

Brillar

Pan fg the

Chicken Bonelex
Breast

¥ 2 WY




NANDILATH
G MART

KEY STAT pasircs W

PLATFORMS HANDLED
FACEBOOK & INSTAGRAM




MANAPPURAM

FACEBOOK - 633.8K FOLLOWERS
INSTAGRAM - 43.8K FOLLOWERS
X - 14.7K FOLLOWERS

LINKEDIN - 89K FOLLOWERS

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM, X,
LINKEDIN, SHARECHAT AND
YOUTUBE

& MANAPPURAM
- FINANCE LIMITED




KOSAMATTOM
FINANCE

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
LINKEDIN, YOUTUBE

,’ Kosamattam

4.4 Finance Limited




COINSWITCH
KUBER

‘ India’s top Cryptoexchange
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PLATFORMS HANDLED

INSTAGRAM & TWITTER &P " o
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SOMANS
LEISURE & TOURS

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
YOUTUBE

y




SILVERSTORM

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
YOUTUBE

ATHIRAPPILLY




QUA
NUTRITION

PLATFORMS HANDLED

INSTAGRAM, LINKEDIN, X

CALIN

NITARITION
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ZEIQ
CONSULTANTS

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
TWITTER, LINKEDIN, YOUTUBE

2
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QWQER

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK,
LINKEDIN

— QWQER

DELNVERING. TO THE POINT.




BRILLIANT STUDY
CENTRE PALA

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
YOUTUBE

£ Brillianit

STUDY CENTRE, PALA




KLF

KEY STAT

INSTAGRAM - 22K FOLLOWERS
FACEBOOK - 27K FOLLOWERS

PLATFORMS HANDLED
INSTAGRAM, FACEBOOK




CHAVARA
MATRIMONY

World's no:1 Christian
Matrimonial site

PLATFORMS HANDLED
FACEBOOK & INSTAGRAM

Chavara @O
Matrimony.com

Connecttng~Hearts-




SUCHITRA
ACADEMY

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM

SUCHITRA
ACADEMY

INTERNATIONAL SCHOOL




MERONKART

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
LINKEDIN, YOUTUBE

SINCE 1982




YOURPRINT

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
YOUTUBE

your in
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FAYHA
FRESH

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
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3K+ FOLLOWERS oS
KEY STAT ON INSTAGRAM N #

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM, :
X, LINKEDIN & MEDIUM

VAJRAM
ELECTRIC

powered by ¢ eBikeGo S

q A=




ATHREYA
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300 TO 19K FOLLOWERS
KEY STAT ON INSTAGRAM IN 4
MONTHS

PLATFORMS HANDLED
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COGENT
UNIVERSITY

| US based University

KEY STAT Pt

PLATFORMS HANDLED

LINKEDIN, INSTAGRAM,
FACEBOOK




MARKETFEED

KEY STAT Jiddesiio

KEY STAT [epamen

ON LINKEDIN

PLATFORMS HANDLED

INSTAGRAM & LINKEDIN

@



GOSATS

India’s first bitcoin
reward app

PLATFORMS HANDLED

P:("a
FACEBOOK, INSTAGRAM, S
LINKEDIN & X e

amazon



BBETTER

Health Supplements Brand
(Best Seller on Amazon)

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK,
LINKEDIN, X

BETTER




STEELMAX

Leading steel manufacturing
company from South India

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK,
LINKEDIN
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Supporting Dreams




ZAJIL TELECOM

Leading Telecom Brand
in Middle East

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM,
LINKEDIN, X

43.5K A 58.8%
Post impressions
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INNERSENSE

Organic
Lingerie Brand

PLATFORMS HANDLED

FACEBOOK & INSTAGRAM




ANGEL HOME

PLATFORMS HANDLED

FACEBOOK & INSTAGRAM




ANGEL LUNGIES

PLATFORMS HANDLED

FACEBOOK & INSTAGRAM




NUTRISPRAY

KEY STAT

INSTAGRAM - 5K FOLLOWERS

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK

Nutrispray :::}




U4iC

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK
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PENG
ESSENTIALS

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK
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. PERFORMANCE MARKETING
E-Commerce Pharmacy .

]
In Middle East

Overview

Amount Spent: QAR 1,012,004
[ad SGIEE: QA‘R 19'343'453 Gross sales Returning customer rate L

'ad RDJ&S' m QAR 20,833 92512 " 1.43% o 1

B Jan 18, 2020-Jan 31, 2025 Mo comparison

Total sales gvar tima
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* PERFORMANCE MARKETING

Ayurvedic Healthcare & Wellness 2

Amount Spent: INR 55,57,918

= sales: [ HEIAEES
~ ROAS: DAY

L T Torshd sl Oy L £ Pt
P58 37061855 T5H,665 682 88




Stationary Brand

Amount Spent : INR 6,336,453

i Sales Meta: SRy
~ ROAS:IDEH]

PERFORMANCE MARKETING

B} Jan 1, Bako-Jan 5 2025

Oross sales

PEE, 272 706,93

Todal sales over lims

¥66,776,902.82

Returning customer rabe

Ordars fulfilied
i Py 59 348




* PERFORMANCE MARKETING

Souvenirs & Gifting

Tt wsdenss by by ol L ]

Total Spent: INR 1,170,478
= Total Sale: s

i ROAS: L

e B L s
SFEAIS o] - FAAAASE -+
; i
e 0 .
[ - B ) B R R m
_ ¥ # L e S — | - rTE—— E—— T E— R Y —
. D O B B b i
I Cr—mry= L= S g st e rrnal- Fermaey LE LA g ruinl T =y "
& RSP - v g ram a
& —— — T D ™= '
. - W i regey E (=
& T T — - o —
. . ey i [ [LET " Feqey (] [T
........ - = - -
™ -
. a iy i i ¥ 1A i gy ¥
- i - 1 b b B L] Tl
Ty e a—_
- ek HiEE .
- = ey
....... u - [ -
- 2 - -
. . amueap iy ack a i - s =
Pl bwe L i




* PERFORMANCE MARKETING

Food & Beverage Ingredients 2

Amount Spent: INR 673,629

I Total Sale: EiE:R:{sl:

| . HDASI 3 Carreigra B Zlesksted M Tw=t by rams 4 THICE Clar
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Gifting & Product
Customization Brand

* PERFORMANCE MARKETING

PLATFORM: META

Ad Spent: INR 2,140,272

I Conversion Value: EReisi g5
I~ ROAS: RN

PLATFORM: GOOGLE

Ad Spent: INR 5,460,531

I Conversion Value: gEjrraferi:]
I~ ROAS:ENL
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Biotechnology-Driven

Hair Care Solutions

Amount Spent: INR 21,47,399

~ Sales:
~ roAS: KXY

Welcome to the Dashboardl|

Crhanvisws

Salas Stats

14773.00

e 1478375.17

PERFORMANCE MARKETING

& 2475312.00
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PERFORMANCE MARKETING

India's Leading Gold Loan NBFC

April 1, 2022 - Dec 31, 2023 ~” Increased the number of leads and

also brought down the CPL for an NBFC
~* Amount spent E&8: ¥ (-]

~”" Leads m
RN 115

Owverview Custom | Apr1,2022 -Dec3, 2023 = | € % Showlast 20 days
Dol Fagdhack
Clicks = Converaions = Cost/ cony. Cost
2.35M 249K <115 <28.8M
///N s}
_._‘_‘_-_'_,_,-o-""'"f
w



PERFORMANCE MARKETING

US Based B2B SAAS
Jan 30, 2023 - Feb 28, 2023 ~" 20X growth in Lead count in one
~» Amount spent ISEX @ (311.5 Lakhs) month and also reduced the lead

cost by 50% for B2b SAAS product.

»7 Leads m

Overview Custom  Jon30-Feb28.2023 ~ | £ Shaw last 30 days

¥ smpeign status Al Ad group status: Al Add filter

+
== New campaign e E
Downlaad Feadback

Conversions Awg. CPC Cosl

81.00 $4.75 $13.9K




Real Estate

Amount Spent: INR 2,457,445

= Leads: Q&1
i Cost per lead: [EEN

PERFORMANCE MARKETING
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* PERFORMANCE MARKETING

Travel & Tourism

PLATFORM: META

AD SPENT: INR 429,444

I~ Leads: k1T
1~ Cost per lead: | X8

I Conversion: ity

PLATFORM: GOOGLE

AD SPENT: INR 5,460,531




* PERFORMANCE MARKETING

CBSE & Cambridge o P
International School

r &
[ ﬂ Bl Al il e 8 Carmasigrs Siutur B Zarap B PSS

Bl ATFORM: META e e = e e e e e
AD SPENT: INR 456,144 N S I '?I

I Leads: m

1 Cost per lead: &}

* * & ® & ® & @

PLATFORM: GOOGLE A— I T

AD SPENT: INR 242,731

I~ Leads: gEi:dRs1y

i Cost per lead: EEIRE]

a o [ ] [=] o o




* PERFORMANCE MARKETING

Education & Study Abroad p »
Consultancy

PLATFORM: META i - . . ... .._..._” :'_i::- — .. - . - .. ..,_.-..--. [Y——
AD SPENT: INR 1,806,536 | -

I~ Leads: eyl

= Cost per lead: [El]

= conversion: [ Fl

" & & @ & & & B W

PLATFORM: GOOGLE

AD SPENT: INR 46,623 S —- o e oy [ P e gru—

~
8 =3 AN LARGLM # =l Gaarch 1,043 64 11,080 ) ﬂ: 4 65% PO P S

~ Leads: IEl} cop——

~ Cost per lead: |[PX¥Y = "




* PERFORMANCE MARKETING
L
L] L.d - L (@] Ml campipgne BelBch 8 clmEgn
Financial & Business Advisory === =77
Chaarviga Cemiam | Oci], 3004 = fanJ12038 = | & % Shoew i
o =
Amount Spent: 17149 AED St s
= Leads: dhit dh15.6K
i Cost per Lead: R3] ~ A
) L . .-'"'ﬁ‘\-k ,."' ,.-". \
i Conversion Value: gl 1e ¥ i N SN O\ ;o
= ) JEENS —
el 4.54 | — T — AT N T
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Nutritional Consultancy And

Wellness Services

Amount Spent: INR 49032]

I Leads: EEL:K!

~ conversions:[FIl

* PERFORMANCE MARKETING
. L
&
m h at # Edi & 808 test HMuare = I Cobavws: Pertorancs snd clicks = "B Sreakdown * W Aeporms * 5§ Esport | = =T
o#f e Campagn - O Resutts = Rssck *  Views = Fregquency * Costpsrresult = Budget Amcunt apsnt =
. EL | Mindica 201 57, 658 172691 1.68 LI035  Uning ad st Bud 639233
. £ | Sesorin Mykmhnn Tred il b Flupla i pF, 2 E T101E8  Wming s sef bud T 91 !l]
. £S5 | LifeStyd 2022 SED) (1 1,033,805 1.74 TI0LM)  Wsing mcl set bud F T
. ES | Weight Lons Campaign Foe) 4,480 EA1D 1.1& TI0EAS  Uning md net bud R E T |
- ES || Sgeaiis | &d pig L1 - 166,513 44E 586 264 LIPS Using bl sen Bud 1525110
™ BS | Chiandigarh | Lesd Qe . B1 107, 555 215,608 1.97 f!.BE 3 Using & sef bud L3515
. Dlswpdi Cfar | Laasd Geen 3 o4l F FA L] TESO0  Wsing mdl set bud IG5 7T
s from 7 campaiges @ 1363 1515013 1500,111 252 E184 5

1453371 .1]
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AUTOMATION
=

Abad Builders

Platform:
é [l [ ABAD BUILDERS | Broadeast [ Broadeast Detalls [ BS %70 WP Hand Over %7C Jan 32 %70 Kuwait Expa %7C Kochi Exps %7C Meta Leads Mew

Mot

— i i & ! Fail

re= Overview v, Sent ), Dla.lwemd ), Read Replied ' Replied E ailed

100% 66% B4% 40% L3 34%
. 1% (3) 39%

(223) (147) (143) (89) (76)

(86)




Memmory Train
Platform: Q zoko

aAgent Analytics

Chat Oversiew

73 o e

ol & ohannels
Chat Activity

3 ] tau o A Wt Tim
[+] 2m SE& Zm SEs

Agent Activity

6

Os D&

=

Ds

Reraraise Ingighis

$14,575

AUTOMATION




Somans Leisure And Tours
Platform: G wati

AUTOMATION

[® Template Messages Broadcast Analytics

5 Template Library o
rview

= r' T a8
Your Templates T Your daily Meta messaging limit ©

.i—-\. I 100OH Conkecls
|_"_; groadoast Analylics

Schaduled

Broadcasis

15016 . 14850 ..

am Delivered

£

0 o 0 =

Frocessing Crugued

Custom randgs

Consecutive days of massaging 0

11520 =

Read

n .llll.l:l " r-ll::.. II m

501 Nowember 3024 )01 January 2025 iTy Export

=l Messaging Quality =

| High

919 « 0O B

FIr_-F il

3624 ¢

Sending Faded




AUTOMATION

9

Zeiq Consultants

Platform:

i N
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Performance
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Health & Wellhess
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PERFORMANCE MARKETING

Food and Nutrition Company

Jan 1, 2022 - Jan 17, 2024 ~” Reduced the CPM by 50%
for a food and nutrition company
~7 Amount spent D ELRUA (322.2 Lakhs) based in UAE

~” CPM g R-R Y

Qverview Custom | Jan1,2022 - Jan 17,2024 = 4 > Show last 30 days

+ MNew campaign & Er

Download Feedback

Impressions Views Cosi Avg. CPM E'I-

107M  4M dh98.4K  dh9.17




blusteak

Performance
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Logistics And Delivery

Amount Spent: INR 302,223
= App Registrations: [EEEEIR

~ cPrEEN]

PERFORMANCE MARKETING

[ ]
&

A et Amount spent » i} Results »  Cowt per result -
Bangloee | Pincodes Ty 31851 4313 T155.47
i~ e EiratEans I P reqisbration
Coimbatore | Fincodes F10.574.91 ] figaad
1-SE M) FTRAE EL NG Piar in-app Lt TE ]
Mysare | Fincodes 132,186.44 158 £203.71

-0 e . Per in-app regidlral
Trivandrurm | Pincodes 7443154 [ ITIRED
-0 Ne) BTt FIns Per in-app [ Eop e ]
Trivandrurm ¥1.529.48 12 12746
=B gl Per in-App reqistraticn
Mysore F13,665.79 155 LA
-3 Mg siratinns Per in-app regisbrrbion
Coimbatons T1,546.00 ) 1M.TB
-BE reg il P in- A registraticn
Chernnai | Broad T35,276.91 1] THR.T2
Racults from 13 ad sets @ R302,223.53 3539 ®as5.40
ToRal Spsesil - R P R IT Al P ir-a g igistratod
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Parenting App

Oct 23, 2023 - Jan 17, 2024

~7 Amount spent ERFA]@ (318.2 Lakhs)

~7 App Installs m
~” Cost per Install m

COverview

=+ New campaign

Cost / conv.

£0.13

PERFORMANCE MARKETING

~" Reduced the Cost per install and

also increased the In App Actions
for Google ads App Campaigns

Custom Oct 23, 2023 - Jan 17,2024 - <

Cost

£17.3K



PERFORMANCE MARKETING

Edtech App

July 31, 2023 - Jan 5, 2024 ~” Achieved 6000 signups

~* Amount spent IRLEJDE (3.9 Lakhs)

~7 Conversions JENER
el S0.71
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Hotels And Resorts

SEO

With the launch of its newly developed SEO optimized website, Blackberry Hills gained 5.71K
organic clicks and 648K organic impressions, marking a significant leap in digital growth.

The homepage, Hornbill Restaurant, and informational blogs around the topic munnar are now
attracting substantial traffic, showcasing the success of Blackberry Hills' SEO strategy and the

impact of its website transformation.

[=] Total clicks +| Tatal imprassions

S7TIKQEND -~ 648K QEIED -
8/7/24 - 312435

B/7/24 - 2/12/25

236 2.83K

1/7/24-817/24 /7724 - B/17/24

Feyvword Sezrch “lurme Current Ranking
BestMature Resork in bunnar 10001 1 =]
Best Spain Munnar 1001 b 4
2 Days Munnar tinerany 1001 k. 4
Munnar finerary for 2 Days 10100 =

murinar hidoen places x,

© Bilackbarmy Hills Munrar Mature Reson & Spa

hitps:iackbemyresarts com » biog » hidden-gems-of-m... |
Hidden Places in Munnar; Explore Beyond the Usual Spots
Hicdan Trakking Trails Around Munnar - Messapulimala Trek - Lakshmi Hills Trek
Fampadum Shola Mational Park « Kurinjimala Sanciuary. The Kurinjimala Sanciuany ...

o Blackberry Hills Munnar Maijure Resort & Spa
hiips:Ublackbesmyrasans. com » showlalk-in-munnar-kash... 3

Experience Snowfall in Munnar: Kashmir of South India
1, Is ihere snowtall in South India? Yes, Locations ke Munnar, oty and Kodaikanal are colder regions
that expenance staady snowlall in South Inda. - 2. Vhat ...



BLUSTEAK

Ranked top positions among most competing keywords in the industry. Outranking big authority

sites through high-quality articles. 135K Clicks and 5.04M Impressions through blogs only

[7] Total clicks [«] Total impressions

135K  5.04M

hoeyword

Digital Markceting Agency in Kerala
Cigital Markceting Company in Kerala
hdidjourney Edit Existing Image
Instagram Reel Hools

Apps Like Lazypay

[ ] Average CTR

2.7%

[ ] Average position

28.9

Sezrch Wolume Current Ranking

- 10k
T-101k
100 1k
100 1k
100 1k

1

= k3 = R
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SEO
Education Industry 5

Brilliant Study Centre saw a significant surge in organic traffic, with a 61% increase in clicks and a

rise in impressions. This growth indicates improved search visibility, stronger audience reach and
engagement with potential learners.

Total clicks [¥] Total impressions

216K 1.85M —

3/23/24 - 4/22/24 3/93/24 - 4/92/94

Folswd foads

134K 1.23M
2/23/24-3/24/24 2/23/24 - 3/24/24




SEO

E-Commerce Pharmacy In Middle East 5

Made SEO the business's top traffic and sales acquisition channel.
33.6K weekly clicks and 33K QAR weekly revenue only through SEO

[] Total clicks [+] Total impressions [] Average CTR [ Average position

236M  82.8M 2.9% 13.2

,m
(=)
!

5

Keyword ol unne Fanking=
Online Pharmacy O atar 100-1k 2 [+] Total clicks [+ Total impressions
Dichopid 100-1k 1 [— N—
P 47.5K g 2.98M
Eros Delay S 100-1k 1 .
el i 4 Last & months Last 6 months
bir e dil D atar 100-1k 1
Previous 6 months Previous 6 months
Dioygen Concentrator Qatar 100-1k @

For Informational Blogs, We are able to achieve this growth through blogs, specifically tailored for the Qatar audience.



SEO

Manufacturing And Packaging Industry

When sales through other channels declined, we recovered from the traffic and sales drop
by optimizing product listings, refining categories, and enhancing product visibility. These
improvements led to increased organic sales and a stronger market presence.

[+] Total clicks [+] Total impressions

169 — 2.02M@E —

6/1/24 - 11/30/24 6/1/24-11/30/24

15.9K 1.78M

2/12/24-8/11/24  _ 2/12/24 - 8/11/24

Kayward Sezrch Wolurme Cument Ranking
Fapar Cup - 10 K 1
TeEzue Products 10- 100 1
Aluminiom Products 10- 100 3
Flastic Cups 100 - 1K 1

Clear FET 10- 100

Total sales by referrer

Monge - Nong

SAH SED 50,02

search - google

- SAR 24917607 ®B%

SAR 23089405

Mone - hotpack
. SAR 122 70093 = 15%

SAR 145,086.33



o1 .

Automotive Industry o

= Tofsl chcks < Totsl impraisrs

2.03K 62.5K

[+ Total clicks [+| Total impressions

2.05K I — 62. 1K (=D —

Last 28 days Last 28 days

539 13.6K

Previous 28 days Previous 28 days

Between January 11, 2025, and February 11, 2025, Incheon Kia experienced remarkable growth in organic website
engagement compared to the previous month (December 11, 2024, to January 11, 2025).

» Organic Clicks: Increased by 464%.

« Organic Impressions: Rose by 66.1%.

» Organic Users: Surged by 537%.

- Organic Sessions: Expanded by 567%.
Key service pages. including "Kia Test Drive," various service offerings, are now prominently appearing in Google
search results, increasing accessibility for potential customers.
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Automotive Industry

New ut @1 3 by Fist user primes y chewved Qroup (Oefau k Channal Group)

Pa i Scare FE== i i i
rganic Seorch ——

————————=
Pald Social —]

Dhect —
Jan15- Rb 11202575 Pec 18, 2024 - AN 14,2025

Organic Social TN L
Refe lets) | CrPanic Search 1733 153721%

Una=nsd
0 1K i¥, K

@ Last 78 days @ Precedng peniod {match day of week)

P ES R PR o

WHAT ARE YOUR TOP CAMPA IGMS?

Sessbns~ by
Sess bn primary channe Igreup (Defauk Channe IGroup)~
SESSION PRIMARY CHANNEL GROUP (0 .

Paid Search $1K

Oipanic Search 2.9K

Peid Socaal  Jan 15,2025 - Feb 11, 2025 v Dec 18.2024 - Jan 14,2025

Direct SESSleNS

. Orgic Search 2,364 1547 8%
O10anic So
Unas sigived 62

Referea] 61

SEO

@ -
SESSIONS
ti13285%
1567.8%
t459 4%
+565 4%
T18150%
t4250%

t+$?7 8%
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Automotive Industry

Ranking Keywords

Kia dealers in kerala

Kia dealers

Kia showroom

kiacar dealers kochi
kiashowrooms in kerala

Kia testdrive

Kia sonet test drive

Kia sonet test drive Kerala
kia sonet test drive near me
Kia seltos testdrive near me
Kia seltos testdrive

Kia carens testdrive

Previous Position Current Position
{Feh)

25

15

?

3

8

Y
Not in 100 Res ukts
Net in 1800 Res ults
Not in 188 Ras uks
Net in 100 R &5 uks

Net in 100 R @s ults

Net in 100 R es ults

SEO



SEO
Retail And Textile Industry )

Increased traffic to the Saree, Dhavani, Salwar,
Set Sarees, and Bridal Collections product
pages led to significant growth in sales.

Total clicks [+] Total impressions

100K ¢S50 3.56M —

3/1/24-5/31/24 3/1/24 - 5/31/24

90.4K 2.81M

1/1/24-3/31/24 1/1/24 -3/31/24

Keyword Search Yolume Rankng

Set Saree Online 10k - 100k 2
Sarees Online -0 10
Jute Silk Sarees The-101, 2
Kerala Sarees Online Th-10K 3

Kerala Wedding Sarees - 10K 2



SEO
Souvenirs & Gifting 5

The underdeveloped Shopify website gained impressive traction, generating 9.03K clicks and
appearing 609K times in Google search results. This strong visibility highlights growing user
engagement and interest, contributing to increased brand awareness and potential sales of

Unique Gifts Online & Authentic Kerala Souvenirs.

— Ke Wi Ranki

[¥] Total clicks | Total impressions Im Lt ings
Lake of lilies 1
9.03K = EDgK - Theyyam gifts 1
1/1/24 - 2/12/25 H1724 - /2125 Onam gifts p
au'l B OBK Tea shop couple 1
: kerala chess set 1

1/1/24 - 6/30/24 1/1/24 - 6/30/24 SAR e




Food & Beverage Ingredients

A newly developed Shopify website attracted 2.3K clicks and
achieved 219K impressions in Google search results, reflecting strong
visibility and engagement with potential customers.

Keyword

Mango Pudding Instant Mi<
Total clicks [«] Total impressions Creme C aramel Fudding M
] [/ 9

23K 219K e

Wanilla Fanna C ofta Mix
Stramberrny Panna C otta hli

SEO

Search Wolume Currert Ranking

001k,
001,
001
100-1K,
W00-1k.,
00-1K,

m = th ko =



SEO
Financial Software Industry =

ProFinTech Technologies achieved a 137% increase in organic clicks and a 293% rise
in impressions, enhancing its visibility among Banks, NBFCs, and MSME owners.

Total clicks ] Total impressions

1.87K@EED — 177K —

6/1/24 -11/30/24 6/1/24 - 11/30/24

787 4.48K
1/1/24-6/30/24 1/1/24 - 6/30/24

Go g|E digital rade finance india

J PraFinTech
Piipesiiprafinbech.ai 3

1 ProFinTech | Digital Trade Finance India

Through our embedded trade finance solutions, empower your users with seamless access o
financing options, drive mona angagemeant and commercial transactions ...



Travel & Tourism

Somans Leisure Tours saw a 42% increase in organic clicks (reaching 27.8K) and a 72% surge in
organic impressions (now at 422K), significantly enhancing online visibility for tour packages.

This growth reflects a successful SEO strategy, driving more travelers searching for tour packages
to discover Somans Leisure Tours' content, increasing engagement and potential conversions.

SEO

Keyword Search Yolume Currert Ranldng
Fuszia Tour Fadkage from Kochi 100-1HK, 1
Total clicks [v] Total impressions Japan Tour Padkages from Kerala 100-1K 2
Artarctica Tour Padiage k101 5
27.3K - 422'( e Europe Tour Packages from Kerala A00-1 K 3
10/16/24-1/16/25 10/16/24 - 1/16/25 3 OCHEIS MEiySIS ORI FRGk o P :
1 9.6K 244'( Towr Dperators in Kochi 1K-10K &

7/15/24-10/15/24 o 7/15/24-10/15/24

G
#
ot




E-commerce pharmacy in Middle east

SEO

7 Made SEO as the business's top traffic and sales
acquisition channel. 26.5k weekly clicks and

40k QAR weekly revenue only through SEO

[+ Total clicks [+ Total impressions [ Average CTR

1.34M  52.1M 2.6%

S.NO Keyword Avg Monthly Search Volume | Top Ranking
1 online pharmacy Qatar 100-1k 1
2 diclopid 100-1k 1
3 minoxidil gatar 100-1k 1
4 fludrex 1k-10k 1
5 skinoren cream 100-1k 1

AL



SEO

Matrimonial site in India

S.NO Keyword Avg Monthly Search Volume | Top Ranking
1 Christian matrimony 10k-100k 3
»” Achieved a 3x increase in play store traffic, a 5 Karsia Ciiteln msbmeny e 10k =
281.93% increase in store listing acquisition, and 3 | Ctitetsn sy ekios 100-1k 3
a 223% rise in total traffic organically 4 | Christian second marriage 100-1k 1
5 Knanaya matrimony brides 100-1k 1

Store analysis

L]

Mey 28 1 Jn 3 8 g

a= Alltraffic sources = Google Play search = Thisd-party refamals = Google Play miplore




Electronic Retail Chain In India

~7 Significant increase in traffic and 40+ highly
competitive keywords ranked on the top position of

SERP within 4 months

[+ Total clicks [+] Total impressions [0 Average CTR
472K  14.4M 3.3%
Clicks
45K

K
5K

N

Qr21/22 30722 2/8/2 1 2 24/2

SEO

S.NO Keyword Avg Monthly Search Volume | Top Ranking
1 ac price in kerala 1k- 10k 1
2 laptop price in kerala 1k- 10k 2
3 washing machine price kerala 1k- 10k 1
4 laptop in kerala 1k- 10k 2
5 fridge price in kerala 100- 1k 1
(] Average position
Impressions

a0k



1 SEO
Ap pa rEI B ra n d I n I n d la S.NO Keyword Avg Monthly Search Volume | Top Ranking
1 vegan footwear 100- 1k 1
~” Doubled Organic Clicks& Sessions of the Online | Ieee—— = 5
Store in 3 M'Dnthﬁ 3 monsoon footwear for ladies 1k- 10k 4
4 pvc sole vs rubber sole 1k- 10k 1
5 monsoon sandals mens 100- 1k 5
[# Total clicks [+] Total impressions Average C [] Average position
35.6K 1.65M ~ 20.6
Clicks

Impressions



2 SEO

Apparel Brand in India

S.NO Keyword Avg Monthly Search Volume | Top Ranking
1 vegan footwear 100- 1k 1
~» Doubled Organic Clicks & Sessions of the Online P Ie—— T ”
Store in 3 Months 3 | monsoon footwear for ladies 1k- 10k 4
4 pvc sole vs rubber sole 1k- 10k 1
5 monsoon sandals mens 100- 1k 5

Total clicks lv] Total impressions lv] Average CTR

6.31K 48.5K = 13%

4/1/22 - 6/30/22 4/1/22 - 6/30/22 4/1/22 - 6/30/22

3.6K 35.9K 10%

11/22-3/31/22 1/1/22-3/31/22 1/1/22-3/31/22




SEO

Ay u rveda H ea It h care F M CG S.NO | Keyword Avg Monthly Search Volume | Top Ranking
1 how to gain weight 100k- 1M 4
~” Increased total clicks from 750 to 5.33k and Bl g s ®
total impr&ﬁﬁionﬁ from 4k to 54k, rEEpEEﬁVEI‘y’ 3 il SaakEHS &6 100- 1k 1
within 3 months 4 | herbs for skin whitening 100- 1k 2
5 skin whitening herbs in ayurveda 100- 1k 3

Total clicks Total impressions
5.33K 94.3K —

Last 3 months Last 3 months

751 === 4.24K

Previous 3 months @ Previous 3 months




Hospital In India

~” 166% increase in total clicks per month within

6 months. 280% increase in impressions per month

within 6 months

[#] Total clicks

2.37K

9/1/22 -9/30/22

891
3/1/22 - 3/30/22

[+] Total impressions

86.5K =

9/1/22 -9/30/22

22.8K

3 1EL - 3300522

SEO

SNO | Keyword Avg Monthly Search Volume | Top Ranking
1 ayurvedic treatment in kerala 1k- 10k 4
2 kutipraveshika rasayana 100- 1k 1
3 karkidaka kanji 1k- 10k 1
4 abc juice benefits 10k- 100k 3
5 panchakarma treatment in kerala 100- 1k 3

[+] Average CTR

2.7%

91722 -9/30/22

3.9%

a//22 - 3130722




SEO

Blusteak Media =

Keyword Avg Monthly Search Volume | Top Ranking
1 digital marketing agency kerala 100- 1k 1
»7 Ranked top positions among most competing 2 ﬂ;grg?;maf“e“"g company in Tk- 10k 1
keywords in the industry. Outranking big authority PR [T — LR 1
sites through high-quality articles. 128K Clicks and PR PE——— 100- 1x 5
5'51M Impressinns thrDUgh blogs Dn"f 5 how to increase sales on meesho 100- 1k 2

Performance on Search results

Search type: Web / Date: Last 16 months # Page: +blog X <+ New

[~ Total clicks [~ Total impressions

128K 0.0TM AREE

@




Leading Telecom Company in UAE

~” Increased organic clicks of the website by 849%
within six months, followed by a 22X increase in

impressions, 748.51% increase in organic sessions,

and an 846.84% increase in total users

Session default..annel grouping

Z SHOW ALL ROWS

Organic Search
Sep 1 - Sep 30, 2022
Mar 1 - Mar 30, 2022

% change

-

+

SEO

S5.NO Keyword Avg Monthly Search Volume | Top Ranking

1 components of internet 1k- 10k 1

2 history of internet 10k- 100k 3

3 5g vs fiber 100- 1k 2

4 internet components 1k- 10k 1

5 evolution of internet 1k- 10k 4
4 Users Sessions Engaged
sessions
2,758 3,478 3,194
vs. 713 vs. 1,003 vs, BO3
T 286.82% T 246.76% T 297.76%
1,799 2,274 2,087
190 268 249
846.84% J4B8.51% 735.74%



Fintech App

~” Ranked for the major targeting keywords within
4 months of project onboarding. Increased organic
sessions of the website by 330% within 3 months

session default channel group - <+

s
L

SHOW ALL ROWS

Organic Search
Mar 1 - Mar 31, 2023
Jan 1 - Jan 31, 2023

% change

7.803
vs. 1,066
T 296.9%

7,803
1,066

206.9%

Sessions

14,437
vs. 3,355

T 330.31%

14,437
3,355

330.371%

Engaged
sessions

2,096

9.096

1,855

390.35%

SEO

S.NO Keyword Avg Monthly Search Volume | Top Ranking
1 Fantasy stock market game 100- 1k 2
2 stock market game win real 100- 1k 1
money
3 fantasy trading 1k- 10k 3
4 fantasy trading league 100- 1k 2
5 stock market game app 100- 1k 5
Average
engapement
time per
SE' s5Kon
Om 258
vs, 32 45
¥ -21.36%
stock market game win real money x 5 o Q,

o TradingLeagues

hitps Mwwew tradingleagues in £

1 TradingLeagues: Fantasy Stock Market Games | Win Real ...@

Learn with every contest in this virlual stock market game. Gel exposure 10 he besl markets

across the word and even cryplos without having a demat account



Music Channel

Time period *( 1st Jan 2022 to 31st Dec 2022 compared
with 1st Jan 2023 to 31st Dec 2023 )

»7 Overall Channel Viewership wise, the channel
went from 1.7B views to 2.3B views in a year.
Observing a (35.29%) growth

~7 Overall Channel Watchtime wise, the channel went
from 44M watch hours to 50.6M watch hours in a

year. Observing a (15%) growth

Jan 1 2022 to 31st Dec 2022

SEO

In the selected period, your channel got 1,665,568,972 views

Wiews

1.7B

Jom 1. 2.

Jan 1 2023 to 31st Dec 2023

‘Warch time (haurs

44.0M

Subscribers

+3.5M

In the selected period, your channel got 2,282,757,267 views

238

‘Warch ime {hoars)

50.6M

Sl

+3

cribers

M



Entertainment Channel

Time period *( 1st Jan 2022 to 31st Dec 2022 compared
with 1st Jan 2023 to 31st Dec 2023 )

»2 Overall Channel Viewership wise, the channel
went from 897.9M views to 1.3B views in a year.

Observing a (44.47%) growth

~7 Overall Channel Watchtime wise, the channel went
from 36.9M watch hours to 45.6M watch hours in a
year. Observing a (23.81%) growth

~2 Qverall Channel Subscriber gained wise, the channel
went from 855k subscribers to 1.3M subscribers in
a year. Observing (51.17%) growth

SEO

Jan 1 2022 to 31st Dec 2022

In the selected period, your channel got 897,914,740 views

Wateh hme {lunes]

897.9M 36.9M +855.0K

5

A "“1"-. i A

W W i

,"'. e, &l o b Py -H"-._ﬁ St
e il W,V T S S

Jan 1 2023 to 31st Dec 2023

In the selected period, your channel got 1,317,621,153 views

=H

1.38 45.6M +1.3M

i ¥
Iy I". ,'**.‘.1\.
.V.'.A_.‘lr' | i

A ! Wt
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INFLUENCER MARKETING
Client: Brillar "

HE? STAT: I-4M+ views And SHBERR - B | L5 SR S mEE - -1 R A SIRMEE - B L L

800K+ Reach =  Realinsights «—  Reel insights 4= Real insights

-
JNIdeltd Instagram
-

anzcy il ruaiaead | goea s o ST el
L L ] v |
WIITNIo]' December/2024 Tt et o 4 m T ——
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INFLUENCER MARKETING
Client: Shinestar
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INFLUENCER MARKETING

Client: Talrop

'SV Y\ 50% Conversation Rate fwal insights

WY Instagram & YouTube
N[ B August/2022
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INFLUENCER MARKETING

Client: Paaduks
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Client: Kelachandra

A aarigl 18k+ Instagram
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Client: Kelachandra

KEY STAT :

250k+ Reel views for
a Niche Brand

Wy el {V S Instagram
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Client: UBON

1 million plus brand
audience with Barter
collaboration

WS H Instagram
November/2022
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INFLUENCER MARKETING

Client: Alpha Ayurveda

aaarigl] ROAS of 10.65 for an

ayurvedic brand through influencer
marketing
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INFLUENCER MARKETING

Client: Pulimoottil Silks
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Client: TradinglLeagues

KEY STAT :

Elevated brand
awareness with
4Lakh+ views

LW {"H Instagram

N[ Bl May/2023

NO:OF INFLUENCER :

INDUSTRY :

Fintech

3

< Insights

Want to test your skills in the stock market, risk-free and...

> v ]
100338 3877 33

Reel Insights @

Instagram and Facebook plays

Instagram Fkes and Facebook reactions

Instagram @
Reach

95,132
d Q

INFLUENCER MARKETING

Reel insights

Untitled
v ]
1452 1686
00,422
3,978

228,479

119,787 , 108,692
kil

® ®



Client: Cuenote

KEY STAT :

Received 70+ new
sign-ups within a day
of posting
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INFLUENCER MARKETING

Client: Angel lungies
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WEBSITE

KIA

Kerala's Leading KIA Dealership, Renowned For
Its Exceptional Sales And Service Experience.
Offering The Latest KIA Models With Top-Notch
Customer Support, Seamless Financing
Options, And Expert Assistance. A Trusted
Choice For Car Buyers Seeking Quality,
Reliability, And Innovation.




ABAD Builders

A Landing Page That Showcases The Latest
High-Rise Project From ABAD Builders. This
Webpage Is Designed To Give Detailed Insights
Into ABAD's Sunrise Park Project. Then Intent Of
The Page Is To Be Informative And Includes A
Call To Action For Interested Parties To Call And
Inquire About The Project.

WEBSITE
=




Alpha Ayurveda

An Online Platform That Provides Authentic
Ayurvedic Products And Services. Offers AWide
Range Of Ayurvedic Medicines, Herbs, And
Supplements. Provides Ayurvedic Consultations

And Treatments By Experienced Ayurvedic
Practitioners.

WEBSITE




WEBSITE
=

Better Place

&
Better Place Is India's Leading Platform For

Managing Blue-Collar Workforce, Offering
Solutions In Hiring, Training, And Digital

Workforce Management.




WEBSITE
Bipha Ayurveda 8

&
A Landing Page That Promotes Bipha's Products

And Services. Highlights The Benefits Of Bipha's
Products And Services, Such As Natural
Ingredients, High Quality, And Affordable Prices.
Includes A Call To Action To Encourage Visitors

To Purchase Bipha's Products Or Services.




Blackberry Resorts

WEBSITE
=

Blackberry Resorts Offers A Luxurious Escape
Amidst Serene Nature, Blending Modern
Comfort With Breathtaking Views For
Unforgettable Stays.



WEBSITE

Blusteak Academy

Blusteak Media's Own Blusteak Academy Offers

An Elaborate Course On Digital Marketing. e

B Fracbhesl 20% Theod y

Known For Its Comprehensive Training |In careEr-Focuseo e [l

MARKETING COURSE IN KER!

Content Creation, SEO, Performance Marketing,
Social Media Marketing, And General Marketing.
Popular Among Aspiring Marketers For Its In-

Depth And Practical Approach. blusteak




Care N Cure

WEBSITE
=

A Leading Online Pharmacy In Qatar With
Same-Day Express Delivery. Offers A Wide
Range Of Healthcare, Personal Care, Skincare,
And Homecare Products. Provides A
Convenient And Hassle-Free Way To Purchase
Medicines And Other Healthcare Essentials.



Factor Notes

A Journal Brand That Offers High-Quality
Notebooks And Other Stationery Products.
Known For Its Minimalist Designs And

Functional Features. Popular Among Students,

Professionals, And Creatives Alike.

WEBSITE




Flymed International

WEBSITE

A Global Leader In Medical Equipment And
Healthcare Solutions, Providing High-Quality
Products For Hospitals, Clinics, And Medical
Professionals. Known For Its Innovation,
Reliability, And Commitment To Advancing
Healthcare With Cutting-Edge Technology And
Seamless Supply Chain Solutions.



KBC Interior
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KBCINTERIOR

WEBSITE

A Premium Interior Design And Furnishing
Brand Specializing In Innovative, Customized
Solutions For Residential And Commercial
Spaces. Known For Its Elegant Designs, Quality
Craftsmanship, And Seamless Project
Execution, KBC Interior Transforms Spaces Into
Functional And Aesthetic Masterpieces.



WEBSITE

Lotus Advisory

Lotus Advisory UAE Provides Expert Financial
And Business Advisory Services, Specializing In
Corporate Finance, Restructuring, And
Investment Solutions.




Manappuram Gold Loan

WEBSITE

A Landing Page That Promotes Manappuram's
Gold Loan Services. Highlights The Benefits Of
Manappuram's Gold Loan Services, Such As
Instant Approval, Low Interest Rates, And
Flexible Repayment Options. Includes A Call To
Action To Encourage Visitors To Apply For A
Gold Loan.



WEBSITE
Meronkart "

A Manufacturer And Exporter Specializing In
High-Quality Agar Agar And Related Products.
Known For Its 40 Years Of Expertise And
Commitment To Quality. Popular For Its Top-
Notch, Industry-Specific Agar-Agar Products,
Including Spreadable Agar, Carrageenan,
Agarose, And Various Gums.

Specializes In Red Seaweed Extracts For

Applications In The Food, Bacteriological,
Pharmaceutical, Tissue Culture, And
Technical Industries.



WEBSITE
ProFinTech "

A Financial Solutions Brand That Offers Cutting-.

Edge, Data-Driven, And Deep-Tech Enabled
Services.

Errperesar Yiour Businesss with
CuAting -Eclee Trade Teshnddogy
ard Dhigitsl Trade Financs

Known For Its Tailored Solutions For Business
Ecosystems And Banks, Including B2B
Marketplaces. Popular Among MSMEs For
Facilitating Seamless Access To Finance And
Efficient Management Of Daily

Trade Transactions.



WEBSITE

Promptrr.io

A Marketplace For Al Prompts That Helps Users
To Generate Creative Content, Code, And Other
Creative Outputs Using Al.




WEBSITE

Zeiq Consultants

Zeiq Offers Expert Guidance For Studying
Abroad, Specializing In Ausbildung, ECL, And
Global MBA Programs, Ensuring Seamless
Transitions..
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MARKETPLACE _
Souvenirs & Gifting 2

2024 January-December
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Clothing Brand

2024 January-December

Sales:

Units Ordered: BRIl

36,66,046

Buare Fepon by
Tp e
Sl o alTi
bl L
i
i LET
by A
ielml
Jl.l
1=l
s
ul

Sales Dashboard . m

MARKETPLACE |

Bale Sulry Lo wabajoem Fultfilsen] (hasnel
Cistnim - bt gl i 1ol w bt |demapna il el w m
B| i B s fi

Sale-g Snapghm byl 1030058, 525150 pm i1

(e R Talls Dol melerpd Cldpied jo i) 4l e Ewlp LnilLy fraed
9117 10,644 #36,00,046.00 1.7
Compare Sales

'L!.}.m.'-r'.I-th"rﬂ{lil J{'r | k“

L '.Lu[!M

........ dinyy dales fewddir jlinm

40211




MARKETPLACE

Ayurveda Healthcare FMCG - Amazon

January- September

Date Sales breakdown Fulfillment chanmel

A Tutal SEIES ?38 Lakhs Custam w Marketplace total b Both (Amazon and seller)
- 1/1/2023 | 28/9/2023
~7 Ads Spend KL MR} |

Sales Snapshot taken at 28/9/2023, 10:03:31 am 151
~” Ads Sales EAERTA AT

Total order items Units ordered Ordered product sales Avg. unitsforder item Avg. salesforder item
11,680 11,981 ¥88,74,035.00 1.03 ¥759.76
~ NetROAs |ERIEH
M Ads ROAS n Spend v i Sales v Impressions v ACDS w il -
74,10,882.10 215,57,025.77 2,45,54,348 26.39%

Jan 2013 Fib 2023 T gFuikal Apr 023 My 2023 Jun 3023 Jul 2023 Aoy 2023 Sip 2033



MARKETPLACE

Ayurveda Healthcare FMCG - Flipkart

January- September

~7 Ads Spend
~ Ads Sales |[KZRZXELR e e

E LT T T
" Canceliations 0 [l T24.56 Lakhs 7113 Crores : = = =
b L 1iabie (s ;
ot + hinrhatnined = Binn bt

. Betwns 0 2 A28 7113 Croies = o e



Ayurvedic Cosmetic Brand - Amazon

January- September

»” Total Sales E&YARE!'(GIS Sales Snapshot taken at 28/9/2023, 10:49:57 am I5T

Total order items Units ordered

~" Ads Spend [E&ER:ZR1:Y] i 4,128
~7 Ads Sales E&RE WXy

Ordered product sales

¥37,20,833.80

Awg. units forder item

MARKETPLACE

Awg. salesforder item

¥1,134.75

#384,382 84 17,260,236
~ Ads ROAS [EX3

#1,195,232.07

ACOE ~ @
32.16%



MARKETPLACE

Stationery Brand

January- September

~ Ads ROAS [

~7 Total Sales RIS VATR: L))

Spend v @ Orders v @& Sales v @ ROAS v @ "
¥5,97,407.78 12,239 ¥22,82,552.19 3.82



MARKETPLACE

Nutraceuticals

Comparison of a Newly Launched Brand

Previous
Date Sales breakdown
Custam o Marketplace total W
1/1/2023 30/4/2023

Sales Snapshot taken at 14/11/2023, 10:45:01 am IST

Total order items Units ordered Ordered product sales

98 108 ¥58,942.00

Vs Now

Sales Dashboard tesrm more

Date Sales breakdewn Fulfillmsent chammal
Custom w Marketplace total L Bath (Amazaon and sellery m
B | /502028 B | zor1s2023

Sales Snapshot  taken at 2/12/2023, 10:36:08 am 15T

Total arder items Umits orodered Ordered product sabes Ay unitsforder item Aowgy. salesfonder item

697 800 #5,B87,743.94 1.15 ¥B43.25



MARKETPLACE

Fashion Brand

Previous
Date Sales breakdown Fulfillment channel

May - September

Custom - Marketplace total . Both (Amazon and seller) -

1/1/2023 30/4/2023
~7 Total Sales E{GAELGES
7 Ads Spend m Sales Snapshot taken at 14/11/2023 10:45:50 am IST

Total order items Units ordered Ordered product sales .ﬁ.y.g units’order item
~7 Ads Sales [EeRER:T:] 331 505 ¥1,81,515.00 153
~ Net ROAS [
Vs Now
Date Sales breakdown
Custom hd Marketplace total b
1/5/2023 31/10/2023

Sales Snapshot taken at 14/11/2023, 10:44:20 am IST

Total order items Units ordered Ordered product sales

600 698 34,94,038.72
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BERANDING AND OFFLINE WORKS

LULU MALLKOTTAYAM

BILLBOARD
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your Meighbourhoad shopping Cantra




BERANDING AND OFFLINE WORKS
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BERANDING AND OFFLINE WORKS
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QWQER

FLYERS

SHOP BIG AT LULU
WITHOUT THE HASSLE

GET YOUR FURCHASES DELIVERED
TO YOUR DOOR WITH QWQER

o cll delivaeries
fresrr Lulu

Official Delivery Partner for Lulu

4 ‘

=QWQERw, @

DL ERNG. TO: THE FOENL

SMOOTH & EASY DELIVERIES
TO YOUR DOORSTEP

Shops toe Far?

- Heed Pick and f—"rn;}‘?'

DOWMLOAD GWQER
& GET STARTED

BERANDING AND OFFLINE WORKS




BERANDING AND OFFLINE WORKS

BLUSTEAK ACADEMY

LIFT ADS AT KANJIKUZHY, KOTTAYAM




BERANDING AND OFFLINE WORKS

BLUSTEAK ACADEMY

THEATRE ADS

\* +91 963 387 4260
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(Co-Founder) (Co-Founder) (CEO)
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THANK YOU

CONTACT US

www.blusteak.com/contact
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DESIGN PORTFOLIO VIDEO PORTFOLIO

www.behance.com www.youtube.com

LAST UPDATED ONM: FEB 2024


https://www.behance.net/blusteak
https://linktr.ee/blusteakvideoportfolio
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