blusteak

Driven by Strategy, Data and Creativity

Having a clear Digital Marketing Strategy can help your
brand to thrive in this mobile-first world. Yes, you can
trust us to build and run your digital media campaigns.




WE ARE GROWING
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SERVICES

-

PAID
CAMPAIGNS

1. Meta Ads : Copywriting,
targeting & Designing

2. Google ads: Keyword
research, Copywriting,
target-ing & Designing

3. Youtube Ads: Video
creation & targeting

4. Google shopping ads

5. Native & paid content
promotion

6. LinkedIn ads, Snapchat
ads, Sharechat ads

7. Ott platforms: Hotstar

8. Music streaming apps:
Spotify, Saavn etc

" Y

SOCIAL MEDIA
MANAGEMENT

Content bucket strategy
Content calendar creation
Brand identity designing
Moment Marketing
Photoshoots

Instagram Reels strategy &
execution.

Linkedin Company Pages
X

Facebook Management
YouTube

b B B

Q0

1
INFLUENCER
MARKETING

1. Influencer submissions

2. Influencer content strategy
L

e

A

-
VIDEO

PRODUCTION

1. Social Media Reels
2. UGC video Ads
3. Ad shoots

L

~
WEBSITE

DEVELOPMENT
1. Wordpress

2. Shopify

3. CRO Landing pages

4, HTML & PHP
%

/

MARKETING

AUTOMATION

1. Design
2. Content & Optimisation
3. Email WhatsApp, Push

notification, SMS
%,

blusteak

e

SEO

1. Keyword research (On Page
SEQ)

2. Website optimisation (Core
web vitals - consultation)

. Blog strategy

. Non-blog strategy

. Backlinking strategy (Off-
page SEQO)

. Reporting

. Content writing

. Technical SEO

. YouTube Optimisation

. App SEO

L% I - )

o000~ o

1

-

MARKETPLACE

1. Amazon, Flipkart, Myntra,
Meesho etc

2. Product page optimization

3. Review management

4. Optimizing ads

5. Video Ads




Trusted By Global And National Leaders Across Industries
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INDUSTRIES blusteak

Industry Clients

B2B
Education/Edtech
Healthcare I
Retail
Fashion/Apparels/Jewellery/Cosmetics
Fintech/Crypto/Finance
Food & Nutrition | )
Apps/SaaS

Industries/Construction |IIIENIGINGEEE
Community/Non- profit
Entertainment |1IIIEIEGgGE
IT
Personal Brand
Matrimonial/Dating HE
Parenting/Babycare/Kids 1IINININGE]
Stationery/Gifting
Mining/Hobby I
Home Appliances

Automobile |IIEE2
Electronics JH



blusteak

WORKS

SOCIAL MEDIA
MANAGEMENT




COINSWITCH
KUBER
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‘ India’s top Cryptoexchange
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KEY STAT Bfttirey =
ON INSTAGRAM

PLATFORMS HANDLED

INSTAGRAM & TWITTER

COINSWITCH
KUBER



DORMAKABA

One of the top 3 companies worldwide for
smart and secure access solutions

82k FOLLOWERS
KEY STAT ON LINKEDIN
PLATFORMS HANDLED

LINKEDIN

dormakaba



GEOJIT

FACEBOOK - 195K FOLLOWERS
INSTAGRAM - 6.1K FOLLOWERS
X - 9K FOLLOWERS

LINKEDIN- 14K FOLLOWERS

PLATFORMS HANDLED

LINKEDIN, INSTAGRAM,
FACEBOOK, X

€ GEOJIT

FEDOPLE YOU PROSPER WITH




OXYGEN
DIGITAL SHOP

0 TO 10K FOLLOWERS
KEY STAT ON INSTAGRAM IN

2 MONTHS

19K TO 120K LIKES
KEY STAT ON FACEBOOK

 CONDUCTED KERALA'S
BIGGEST PUBG MEETUP

PLATFORMS HANDLED
INSTAGRAM & FACEBOOK

(OXYGEN

the digital shop




KLF

KEY STAT

INSTAGRAM - 22K FOLLOWERS
FACEBOOK - 27K FOLLOWERS

PLATFORMS HANDLED
INSTAGRAM, FACEBOOK




MUTHOOT
HEALTHCARE

19K LIKES
KEY STAT ON FACEBOOK
PLATFORMS HANDLED

FACEBOOK & YOUTUBE




NANDILATH
G MART

KEY STAT Ryl

PLATFORMS HANDLED
FACEBOOK & INSTAGRAM




MANAPPURAM

FACEBOOK - 633.8K FOLLOWERS
INSTAGRAM - 43.8K FOLLOWERS
X - 14.7K FOLLOWERS

LINKEDIN - 89K FOLLOWERS

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM, X,
LINKEDIN, SHARECHAT AND
YOUTUBE

& MANAPPURAM
- FINANCE LIMITED




ZEIQ
CONSULTANTS

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
TWITTER, LINKEDIN, YOUTUBE

v
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QUA NUTRITION

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
LINKEDIN, X

CAALIAN
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LIGMATERAE HUTHITION CLIKICR




QWQER

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
LINKEDIN

—QWQER




BRILLAR

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
YOUTUBE

Brillar




ABAD
BUILDERS

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
LINKEDIN, YOUTUBE

BUILDERS

pa N

Enriching Values




KOSAMATTAM
FINANCE LIMITED

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
LINKEDIN, YOUTUBE

,’ Kosamattam
4.4 Finance Limited




BRILLIANT STUDY
CENTRE PALA

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
YOUTUBE

£ Brillianit

STUDY CENTRE, PALA




FAYHA FRESH

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM




LULU MALL
KOTTAYAM

PLATFORMS HANDLED

INSTAGRAM

‘“\-"’C Lulu
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SUCHITHRA
ACADEMY

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM

=

SUCHITRA
ACADEMY

INTERMATIOMAL SCHGOL




MERONKART

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
LINKEDIN, YOUTUBE

SINCE 1982




SILVERSTORM

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
YOUTUBE

WATER THEME PARK
ATHIRAPPILLY




VAJRAM
ELECTRIC

3K+ FOLLOWERS e
KEY STAT ON INSTAGRAM N =

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM, :
X, LINKEDIN & MEDIUM

7 4

4
VAJRAM Tk
ELECTRIC q Qs _
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ATHREYA

B #lyedo tos for | Fregnancy
o e o FE ;{n’.ﬁ:

300 TO 19K FOLLOWERS
KEY STAT ON INSTAGRAM IN 4

MONTHS

PLATFORMS HANDLED

Easmma R How 1o protect k s T Howw o i bad efiects of cud 7 | rptrm-:r:n"'r-
INSTAGRAM Maow to protect heart health ? et e R = 7 MR S T |
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COGENT
UNIVERSITY

| US based University

KEY STAT Pt

PLATFORMS HANDLED

LINKEDIN, INSTAGRAM,
FACEBOOK




MARKETFEED

KEY STAT Jddesiin

KEY STAT [pamen

ON LINKEDIN

PLATFORMS HANDLED

INSTAGRAM & LINKEDIN

@



SOMAN'S
LEISURE TOURS

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
YOUTUBE




BBETTER

Health Supplements Brand
(Best Seller on Amazon)

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK,
LINKEDIN, X

BETTER




STEELMAX

Leading steel manufacturing
company from South India

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK,
LINKEDIN
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AV
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Supporting Dreams




ZAJIL TELECOM

Leading Telecom Brand
in Middle East

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM,
LINKEDIN, X

43.5K A 58.8%
Post impressions

J
ZAjilr




CHAVARA
MATRIMONY

World's no:1 Christian
Matrimonial site

PLATFORMS HANDLED
FACEBOOK & INSTAGRAM

Chavara ©O
Matrimony.com

Connecttng~Hearss-




INNERSENSE

Organic
Lingerie Brand

PLATFORMS HANDLED

FACEBOOK & INSTAGRAM




ANGEL HOME

PLATFORMS HANDLED

FACEBOOK & INSTAGRAM




ANGEL LUNGIES

PLATFORMS HANDLED

FACEBOOK & INSTAGRAM




NUTRISPRAY

KEY STAT

INSTAGRAM - 5K FOLLOWERS

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK

Nutrispray :::}




YOURPRINT

PLATFORMS HANDLED

FACEBOOK, INSTAGRAM
YOUTUBE

your An




PENG
ESSENTIALS

PLATFORMS HANDLED

INSTAGRAM, FACEBOOK
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PERFORMANCE
MARKETING




E-commerce pharmacy in Middle east

Jan 16, 2020 - Jan 16, 2024

~» Sales JOLGERPELTTKT{N (329.6 Crore)

~7 Amount Spent Jo-UEERER:LY]
~ roas [REXTH

PERFORMANCE MARKETING

6 Jan 16, 2020-Jan 16, 2024 Compare: Previous period

Total sales b
QAR 12,990,989.86 —
DAR400 I'| r 'ﬁ'lul: |
/J\ f-f‘/ V ||
QARO
202 eb 202 ar 2022 Apr 202



PERFORMANCE MARKETING

Ayurveda Healthcare FMCG

Jan 1, 2019 - Jan 16, 2024

~” Sales LR AW
~7 Amount Spent EGTR: RO

Total sales
~” ROAS KR 349,256,647.99 -

318

Analytics

8 Jan 1, 2019-Jan 16, 2024 Compare: Previous period

hA 2w 0190 Car I3 v 03
viay £LU-LU 2Ep UL dan 2023

Jec 16, 2013-Dec 31, 2018



PERFORMANCE MARKETING

US Based B2B SAAS
Jan 30, 2023 - Feb 28, 2023 ~* 20X growth in Lead count in one
~» Amount spent ISEXT @ (311.5 Lakhs) month and also reduced the lead

cost by 50% for B2b SAAS product.

»” Leads m

Overview Custom  Jan30 - Feb28.2023 9~ | £ Show last 30 days

¥ smpeign Status Al Ad group status: Al Add filter

+
== New campaign A B
Downlaad Feadback

Conversions Awg. CPC Cost

81.00 $4.75 $13.9K




PERFORMANCE MARKETING

Food and Nutrition Company

Jan 1, 2022 - Jan 17, 2024 ~” Reduced the CPM by 50%
for a food and nutrition company
~* Amount spent D LE '@ (3¥22.2 Lakhs) based in UAE

~” CPM g R-R Y

Qverview Custom | Janm1,2022 - Jan 17,2024 = 4 » Show last 30 days

+ MNew campaign & Er

Download Feedback

Impressions Views Cosi Avg. CPM E'I-

107M  4M dh98.4K  dh9.17




PERFORMANCE MARKETING

India's Leading Gold Loan NBFC

April 1, 2022 - Dec 31, 2023 ~” Increased the number of leads and

also brought down the CPL for an NBFC
~* Amount spent E&8: ¥ (-]

»” Leads m
~ co. [EEEH

Owverview Cuslom | Apr1,2022-Dec31,2023 = | € % Showlast 30 days
vl et Fasdhack
Converaions « Cogt / cony. Coat
249K 2115 228.8M
N o
_._\_‘_-_'_,_,-o-""'"f
_‘_\_'_'_‘—\—-_.___\_\—._'_,_,..-l""'r'-’-'__\_‘_'_'_‘—i—\_._

r—— -



Parenting App

Oct 23, 2023 - Jan 17, 2024

~7 Amount spent VA @ (318.2 Lakhs)

»~7 App Installs m
»” Cost per Install m

Overview

=+ New campaign

Cost / conv.

£0.13

PERFORMANCE MARKETING

~" Reduced the Cost per install and

also increased the In App Actions
for Google ads App Campaigns

Custom | Oct23,2023 - Jan 17,2024 <

Cost

£17.3K



Edtech App

July 31, 2023 - Jan 5, 2024

~* Amount spent IRLEDE (3.9 Lakhs)

»7 Conversions JENER
el S0.71

(1 dbpmcireas mSsee 3 Seach anc Thar

[5] Campaigns
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PERFORMANCE MARKETING

~ Achieved 6000 signups

Wadnmis: 31 Jul 2022 - B Jan 2dd -

Turiget
E4T7
503
g5 '1
LT
Sh 45
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31IEIDC
& II:III.
310;
$1uu..

snne

IR e = & Eapeny =

Amair spem E

ElIER 14

£240.5%

[ 7= R-F]

ST0ME 08

T4

s7440

aaane

E15 7

RN

1638

BB

garm

54451 64



Stationery Brand

Jan 1, 2021 - Jan 17, 2024

»~” Sales m

»7 Amount spent m
~ rons [N

PERFORMANCE MARKETING

Total sales @
R45139,748.37 »2.7k%
F10M
II .\"
I5M
AN
70
Jan 2021 Nov 2021 Sep 2022 Jul 2023

— Jan 1, 2021-Jan 17, 2024

Dec 16, 2017-Dec 31, 2020
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WORKS

SEARCH ENGINE
OPTIMIZATION




E-commerce pharmacy in Middle east

SEO

»~7 Made SEO as the business's top traffic and sales
acquisition channel. 26.5k weekly clicks and

40k QAR weekly revenue only through SEO

[+ Total clicks [+] Total impressions [ Average CTR

1.34M  52.1M 2.6%

S.NO Keyword Avg Monthly Search Volume | Top Ranking
1 online pharmacy Qatar 100-1k 1
2 diclopid 100-1k 1
3 minoxidil gatar 100-1k 1
4 fludrex 1k-10k 1
5 skinoren cream 100-1k 1

AL



SEO

Matrimonial site in India

S.NO Keyword Avg Monthly Search Volume | Top Ranking
1 Christian matrimony 10k-100k 3
»” Achieved a 3x increase in play store traffic, a 5 Karse Chiiation niskiaeny A 10k 5
281.93% increase in store Iist'ing acquisiﬁun, and 3 Christian matrimony brides 100-1k 3
a 223% rise in total traffic organically 4 | Christian second marriage 100-1k 1
5 Knanaya matrimony brides 100-1k 1

Store analysis

L]

islieg degusilions

My 28 1 Jn 3 8 5

a= Alltraffic sources = Google Play seanch = Thisd-party referals = Google Play miploree




Electronic Retail Chain In India

~7 Significant increase in traffic and 40+ highly
competitive keywords ranked on the top position of

SERP within 4 months

[+ Total clicks [+] Total impressions [0 Average CTR

472K  14.4M 3.3%

SEO

S.NO Keyword Avg Monthly Search Volume | Top Ranking
1 ac price in kerala 1k- 10k 1
2 laptop price in kerala 1k- 10k 2
3 washing machine price kerala 1k- 10k 1
4 laptop in kerala 1k- 10k 2
5 fridge price in kerala 100- 1k 1
] Average position
3.0

IMpressions

a0k



Apparel Brand in India

~” Doubled Organic Clicks& Sessions of the Online
Store in 3 Months

[~ Total clicks [#] Total impressions

356K  1.65M

— ey

SEO

S.NO Keyword Avg Monthly Search Volume | Top Ranking
1 vegan footwear 100- 1k 1
2 vegan shoes Tk- 10k 2
3 monsoon footwear for ladies 1k- 10k 4
4 pvc sole vs rubber sole 1k- 10k 1
5 monsoon sandals mens 100- 1k 5
[ Average position
20.6

Impressions



2 SEO

Apparel Brand in India

S.NO Keyword Avg Monthly Search Volume | Top Ranking
1 vegan footwear 100- 1k 1
~» Doubled Organic Clicks & Sessions of the Online P I = =
Store in 3 Months 3 | monsoon footwear for ladies 1k- 10k 4
4 pvc sole vs rubber sole 1k- 10k 1
5 monsoon sandals mens 100- 1k 5

Total clicks [v] Total impressions 'v| Average CTR

6.31K 48.5K = 13%

4/1/22 - 6/30/22 4/1/22 - 6/30/22 4/1/22 - 6/30/22

3.6K 35.9K 10%

11/22-3/31/22 1/1/22-3/31/22 1/1/22 - 3/31/22




SEO

Ay u rveda H ea It h care F M CG S.NO | Keyword Avg Monthly Search Volume | Top Ranking
1 how to gain weight 100k- 1M 4
~” Increased total clicks from 750 to 5.33k and Bl g D
total impr&ﬁﬁiﬂnﬁ from 4k to 54k, rEEpEEﬁVEI‘y’ 3 il eaakos &IBETo 100- 1k 1
within 3 months 4 | herbs for skin whitening 100- 1k 2
5 skin whitening herbs in ayurveda 100- 1k 3

Total clicks Total impressions
5.33K 94.3K —

Last 3 months Last 3 months

751 === 4.24K

Previous 3 months @ Previous 3 months




Hospital In India

~” 166% increase in total clicks per month within

6 months. 280% increase in impressions per month

within 6 months

[#] Total clicks

2.37K

9/1/22 -9/30/22

891
3/1/22 - 3/30/22

[+] Total impressions

86.5K =

9/1/22 -9/30/22

22.8K

3 1EL - 33005 EL

SEO

SNO | Keyword Avg Monthly Search Volume | Top Ranking
1 ayurvedic treatment in kerala 1k- 10k 4
2 kutipraveshika rasayana 100- 1k 1
3 karkidaka kanji 1k- 10k 1
4 abc juice benefits 10k- 100k 3
5 panchakarma treatment in kerala 100- 1k 3

[«] Average CTR

2.7%

91722 -9/30/22

3.9%

3/1/22 - 3/30/22




SEO

Blusteak Media =

Keyword Avg Monthly Search Volume | Top Ranking
1 digital marketing agency kerala 100- 1k 1
»7 Ranked top positions among most competing 2 ﬂ;grg?;maf“e“"g company in Tk- 10k 1
keywords in the industry. Outranking big authority PR [T — T 1
sites through high-quality articles. 128K Clicks and PR P——— 100- 1x 5
5'51M Impressinns thrDUgh blogs Dn"f 5 how to increase sales on meesho 100- 1k 2

Performance on Search results

Search type: Web / Date: Last 16 months # Page: +blog X <+ New

[~ Total clicks [~ Total impressions

128K 0.0TM ASRE

@




Leading Telecom Company in UAE

~” Increased organic clicks of the website by 849%
within six months, followed by a 22X increase in

impressions, 748.51% increase in organic sessions,

and an 846.84% increase in total users

Session default...annel grouping

T SHOW ALL ROWS

Organic Search
Sep 1 - Sep 30, 2022
Mar 1 - Mar 30, 2022

% change

-

+

SEO

S5.NO Keyword Avg Monthly Search Volume | Top Ranking

1 components of intermet 1k- 10k 1

2 history of internet 10k- 100k 3

3 5g vs fiber 100- 1k 2

4 internet components 1k- 10k 1

5 evolution of internet 1k- 10k <
4 Users Sessions Engaged
sessions
2,758 3,478 3,194
vs. 713 vs. 1,003 vs, BO3
T 286.82% T 246.76% T 297.76%
1,769 2,274 2,087
190 268 249
846.84% J4B8.51% 735.74%



Fintech App

~” Ranked for the major targeting keywords within
4 months of project onboarding. Increased organic
sessions of the website by 330% within 3 months

session default channel group - <+

s

w SHOW ALL ROWS

Organic Search
Mar 1 - Mar 31, 2023
Jan 1 - Jan 31, 2023

% change

7.803
vs. 1,066
T 296.9%

7,803
1,966

206.9%

Sessions

14,437
vs. 3,355

T 330.31%

14,437
3,355

330.371%

Engaged
sessions

2,096

9.096

1,855

390.35%

SEO

S.NO Keyword Avg Monthly Search Volume | Top Ranking
1 Fantasy stock market game 100- 1k 2
2 stock market game win real 100- 1k 1
money
3 fantasy trading 1k- 10k 3
4 fantasy trading league 100- 1k 2
5 stock market game app 100- 1k 5
Average
S Se—
time per
SE' s5lon
Om 258
vs, 32 45
¥ -21.36%
stock market game win real money x L & 4,

o TradingLeagues

hitps Pweeew tradingleagues in £

1 TradingLeagues: Fantasy Stock Market Games | Win Real ...@

Learn with every contest in this virlual stock market game. Gel exposure 10 he besl markets

across the word and even cryplos without having a demat account



Music Channel

Time period *( 1st Jan 2022 to 31st Dec 2022 compared
with 1st Jan 2023 to 31st Dec 2023 )

»7 Overall Channel Viewership wise, the channel
went from 1.7B views to 2.3B views in a year.
Observing a (35.29%) growth

~7 Overall Channel Watchtime wise, the channel went
from 44M watch hours to 50.6M watch hours in a

year. Observing a (15%) growth

Jan 1 2022 to 31st Dec 2022

SEO

In the selected period, your channel got 1,665,568,972 views

Wiews

1.7B

Jom 1, 2.

Jan 1 2023 to 31st Dec 2023

‘Warch time (haurs)

44.0M

Tub

SIrE2rs

+3.5M

In the selected period, your channel got 2,282,757,267 views

238

‘Warch ime (hoars)

50.6M

Sutgctibers

+3.3M



Entertainment Channel

Time period *( 1st Jan 2022 to 31st Dec 2022 compared
with 1st Jan 2023 to 31st Dec 2023 )

»2 Overall Channel Viewership wise, the channel
went from 897.9M views to 1.3B views in a year.

Observing a (44.47%) growth

~7 Overall Channel Watchtime wise, the channel went
from 36.9M watch hours to 45.6M watch hours in a
year. Observing a (23.81%) growth

~2 Qverall Channel Subscriber gained wise, the channel
went from 855K subscribers to 1.3M subscribers in
a year. Observing (51.17%) growth

SEO

Jan 1 2022 to 31st Dec 2022

In the selected period, your channel got 897,914,740 views

Wateh hme {lunes]

897.9M 36.9M +855.0K

Jan 1 2023 to 31st Dec 2023

In the selected period, your channel got 1,317,621,153 views

=H

1.38 45.6M +1.3M
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f I". ,'**.‘.1\.
.V.'.A_.‘lr' 1 i

A ! W
T WS e o SO



blusteak

WORKS

INFLUENCER
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INFLUENCER MARKETING

Client: Talrop

HA'EAV Y\ 50% Conversation Rate fwal insights

WYD" Instagram & YouTube
N[ B August/2022

NO:OF INFLUENCER : g5

Centact: #8171 730

Description

+2 anlerormrudast El‘l‘ﬂ Software
Engineer M@@ychde With 100% Placement |
Talrop's Technology School

3 GADGETS ONE MALAYALAM TECH TIPS

INIE A48 Edtech T - e e

11[},959 Apply Here: Mips.ihit. Iy 3okmQUD

o mis] sfem ribapdandl saodse o

LTSI ERDETTE BT DR R runmeh ngryermilor ot vy oot
aslmgem samdena- lon] osesfemogm| misgslod
LK S s KT

.-meare

errarts reachad

Transcript 'ﬁ favasfazy and talropworld

e AT GEIellogs egas

SHOW TRANSCRIPT wash |:_1||'|:a| Audio  f& 2 talropwaorld




INFLUENCER MARKETING
Client: Geneminds

Reel insights

A a3rigl 60k + views ' \. i
and Quality leads |

AWV Instagram
DL R [  B April/2023

NO:OF INFLUENCER : | 55,169

DI ASE Education 13261 ) 41,908

Are you interasted in studying abroad in Portugal...
[

Watch Time @©

Watch Urmse 140 hr 23 min 4 sac




INFLUENCER MARKETING

Client: Paaduks

“

100k+ Reel views & T e
KEY STAT : - engagements with o * =

€ Screenshot_2023-01-...
zero influencer spent

Posts Followsrs  Fallowing

tf. 304 943K 1,429
y

Reshmi

PLATFORM : RUBEL [EL e e S
f Philosoply... mors

q y Folivwad by smarsgh. .. _wingd _sngel_wd 12
d Lol ]

VNI B December/2022

NO:OF INFLUENCER : w4

DRI ASE Apparels/Fashion

Reach @
Reach @




Client: Kelachandra

X3 1# 18kt Instagram
engagement within

4 days

AWV Instagram
VNI B December/2022

NO:OF INFLUENCER : g«

T s Al [ndustries/

Constructions

INFLUENCER MARKETING

o s e 5 257 WYV RS (TIPS
PR TN s

MRG0 ] . MaaeE Relee]....
ami Al ntu

D

A chandrapwCgroup

e ]
fi, Ao
[ " :'_T KQ* ] )
- ]
s .

KEEP VOTING
KEEP VOTING

p @kelachandrapvegroug

e

e



Client: UBON

1 million plus brand
audience with Barter
collaboration

W H Instagram
November/2022

NO:OF INFLUENCER : muk

LDIVEIASE Electronics

Story of mom
i
» v L ]
1B9700C 11505 35
Reach @
175,515
Playz

Content Interactions &

EH al 45 =
Every mom story #meeth_min #sh...

OWVERVIES REACH

CHGAGLMENT AUGIENCE

481.3K 12.7%

L]
How viewers find this Short

Showny Fapg

External sites or apps

Wl A

el Aps Dusirees

CRnegln L] 16

INFLUENCER MARKETING

meaih_mir ard milo_meaethimin




INFLUENCER MARKETING

Client: Alpha Ayurveda

aaarigl] ROAS of 10.65 for an

ayurvedic brand through influencer
marketing

LWy el {V S Instagram

NO:OF INFLUENCER : gl

LDIEJIASE Healthcare

* No Side Effects ’
« Curated by Doctors




INFLUENCER MARKETING
Client: Kelachandra

Ak reg] 250k+ Reel views for kelachandrapvegroup - ¢ = E
a Niche Brand Edit profile View archive 5 tramiverobciel 2
Ad tools Insights = o Waigh

M-mwm il

Ml Instagram @ @ @ ehicrar
-|- |

3
i Rl
at '
gl

Froducis Special Dayes  AMOUNGEME

ﬂ 1t 1‘ E
TNITTTE August/2022 “3
gosoel .| goeael .| goeed

NO:OF INFLUENCER : |/ ,nﬂ]ﬂ?ﬂfﬂﬂﬂ f,rﬂiﬁﬁﬂﬂﬁ meﬂumml
S yZy ndustry/
construction

< CLICK HERE
aflalewr eenzg eman) &

@KELACHANDRAPYCGROUP

Click here @kelachandrapvegroup




INFLUENCER MARKETING

Client: Pulimoottil Silks

KEY STAT : 3.7M _reach ?“d . < Our First Onam Shopping T... < Owr First Onam Shopping T...
4L+ views with a single
. Reach En ement Awdience Revenue verview ngagement udience
collaboration for i L., N3N e
brand awareness IO . 3.7M 23

291.6K - 30¢

LJWNIVEE YouTube e /// N ® 20
K Dur First Onam Shopping Together at
Pulimoottil Silks, Pala || Meenu Lakshmi @
OIY YOI August/2023 e | it

o Meenu Lakshmi 717 kskh £~
= How viewers find this video
Wiews - Sinte published b s OF “ Share v Dioww 3 Chp
NO:OF INFLUENCER : 1 Age L |
Since published - Views Comments 115 .
& Browsa features Ta.4% BepemmEe meg] mg E-soalags. mAmild
13-17 years 9% ® Suggested videos 14.3% e Q. agnilast mgy mesigoui
-
INDUSTR? . FﬂShion 18-24 years 28.8% ® Youlube search 4.9%
e ® Channel pages 2.5%
25-34 years 459% & Diher 18%
36—44 years 16.2%
— External sites or apps
A5_54 years 5 1% Vigws - Since publishad e
g5 L= ] E] 5 28 o (1] (=] =
s hboard pesent Anaetcs Commens Ean Dashkasrd “ortenl Armyton Correnin Harr




Client: TradinglLeagues

KEY STAT :

Elevated brand
awareness with
4Lakh+ views

WY Instagram

N[ B May/2023

NO:OF INFLUENCER :

INDUSTRY :

Fintech

3

< Insights

Want to test your skills in the stock market, risk-free and...

> v ]
100338 3877 33

Reel Insights @

Instagram and Facebook plays

Instagram Fkes and Facebook reactions

Instagram @
Reach
95,132
d Q

INFLUENCER MARKETING

Reel insights

Untitled
v ]
1452 1686
00,422
34978

228,479

119,787 ’ 108,692
ki

® ®



INFLUENCER MARKETING
Client: Cuenote

adareg] Received 70+ new | o
sign-ups within a day '
of posting

LWVl Instagram . =
D URATI 0 N = ‘I day . : ;::..I,I;;ri“:‘jzl .1;":.:.':“::‘., — Learning and growing is what | live for, but it can b...

4 Reel insights

NO:OF INFLUENCER : [k _— on % o
DI EASE Apps/Edtech Reach ©

M S i , 16,060
.' . - <y 0 o —
" == e o] | L ]

y s e -ﬁ' = - 12,430 3,630
" Liked by chamechibi and 1617 phers 3 _m', i pug— e SETTRE e O .

N Sesenguar -Limle Thi & cuenoleapp d e . g 1 : ::. - _. -:l.I. ; r

Plays 19730




INFLUENCER MARKETING

Client: Angel lungies

{AE3rygd Got 500k+ views from
one macro Influencer

video 4 Lok 10,579 O 404,387
Wi H Instagram 3 M . .
Plays

. ; L :
d = L oy -
‘ s . e
i Initial plays
DURAT'ON : 1 dﬂy A ' il Guys, tell me why Lungies are the comfiest thing ever?
' v

Reel insights 4 Reelinsights

Replays

NO:OF INFLUENCER : @

DIUSGASE Textile

Monetization @

Gifts

Appraximate eamings

414966
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MARKETPLACE

Ayurveda Healthcare FMCG - Amazon

January- September

~7 Total Sales
»7 Ads Spend
~7 Ads Sales
~ NetROAs |EAIEEH

~» Ads ROAS |3

Date Sales breakdown Fulfillment chanmel
Custom R Marketplace total o Both [Amazon and seller}) Apply
1/1/2023 28/9/2023

Sales Snapshot taken at 28/9/2023, 10:03:31 am 151

Total order items Units ordered Ordered product sales Avg. unitsforder item Avg. salesforder item
11,680 11,981 ¥88,74,035.00 1.03 ¥759.76

Spemd v Sales v Impressions ~ ADDS ~

74,10,882.10 ?15,57,025.77 2,45,54,348 26.39% ¥

Jan 2013 Fib 2023 L pikal Apr 1023 My 2023 Jun 3023 Jul 2023 Aoy 2023 Sip 2033



MARKETPLACE

Ayurveda Healthcare FMCG - Flipkart

January- September

P T EE Y ¥1.38 Crores ol InniaB A Wi
»7 Ads Spend ELEXTI
~7 Ads Sales KINY¥H %]\

-
TL3EC LT T
W  GrossSaes O g "
i T zity 1 s .
" Canceliations O [l 24,86 Lakh 7113 Cro - ; r— . ; = = =
il & Rgristplacs = F o test ¥

& et ﬂ 2 328 113 Croues (1 5 7 -]



Ayurvedic Cosmetic Brand - Amazon

January- September

»” Total Sales E&EYARE!'(GIS Sales Snapshot  taken at 28/9/2023, 10:49:57 am 15T

Total order items Units ordered

7 Ads Spend [EER:T Ry o 4,128
~7 Ads Sales E&ME LWy

Ordered product sales

¥37,20,833.80

Awg. unitsforder item

MARKETPLACE

Awg. salesforder item

¥1,134.75

#384,382.84 17,260,236
~ Ads ROAS [EXY

150K
00K

T50K

#1,195,232.07

ACOS ~ @
32.16%



MARKETPLACE

Stationery Brand

January- September

~» Ads ROAS [

~7 Total Sales RIS VATIR: L))

Spend v @ Orders v @& Sales v @ ROAS v @ "
¥5,97,407.78 12,239 #22,82,552.19 3.82



MARKETPLACE

Nutraceuticals

Comparison of a Newly Launched Brand

Previous
Date Sales breakdown
Custam o Marketplace total W
1/1/2023 30/4/2023

Sales Snapshot taken at 14/11/2023, 10:45:01 am IST

Total order items Units ordered Ordered product sales

98 108 ¥58,942.00

Vs Now

Sales Dashboard tesm more

Date Sales breakdown Fulfillment chamnel
Custom ¥ Marketplace total b Bath [fmazon and sclier) =
B | 1rsiz0e2 B | sori1/2023

Sales Snapshot taken at 2/12/2023, 10:36:08 am 15T

Total arder items Umits ordered Ordered product sales Ay unitsforder item Awgy. salesfonder ibem

697 800 #5,B87,743.94 1.15 ¥B4A3.25



MARKETPLACE

Fashion Brand

Previous
Date Sales breakdown Fulfillment channel

May - September

Custom Marketplace total : Both (Amazon and seller) -

1/1/2023 30/4/2023
~7 Total Sales EGEELGE
7 Ads Spend m Sales Snapshot taken at 14/11/2023 10:45:50 am IST

Total order items Units ordered Ordered product sales ﬂ.'-'-._.",l units’order item
~7 Ads Sales [EeRER:T:] 331 505 ¥1,81,515.00 153
~ Net ROAS [
Vs Now
Date Sales breakdown
Custom W Marketplace total g
1/5/2023 31/10/2023

Sales Snapshot taken at 14/11/2023, 10:44:20 am IST

Total order items Units ordered Ordered product sales

600 698 34,94,038.72



TELSON THOMAS JAISON THOMAS MAN]JIT CHERIAN

(Co-Founder) (Co-Founder) (CEO)
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CONTACT US

www.blusteak.com/contact

A 4

DESIGN PORTFOLIO VIDEO PORTFOLIO

www.behance.com www.youtube.com
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